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BBOJHASA YACTD

1. HEJIM OCBOEHUA JTUCHUIIJIMHbI

HenssMmu oCBOGHMSI OUCHMILTUHBL «J[eT0BOM MHOCTpaHHBIM $3bIK (OM3HEC-aHTIIUHCKUIA)Y
ABISIIOTCA  (OPMHUpPOBAHHE Yy OOYYarOMIMXCS HABBIKOB  WHOS3BIYHOTO  MPOQPECCHOHAIBHO-
OPUEHTUPOBAHHOTO OOILEHHUS: JEIOBOTO M MPOQPECCHOHANBHOrO OOIIeHHUs B MpodeCCHOHATBLHOU
cpele B CTpaHe W 3a py0OeoM, MOHOJOTMYECKOW M JUAIOTHYECKO peun (0OMeH mH(pOpMaIuei,
YCTaHOBJICHHE M TOJJiepKaHe KOHTaKTa B yCTHOH (hopMe ¢ OnM3Hec-mapTHepaMu U COOECeTHUKAMM )
B paMKax Npo(ecCHOHAbHO-AEIOBOTO OOIICHHs, oa00pa MyOIuKaui AJis U3y4eHus U 0030pa
uHbOopMaInu 1o npoheccHoHaTbHO-OPUEHTUPOBAHHOM TeMaTHKe.

2. TIEPEYEHbB
MU CHMILIAHE
HnaHpreMHe PE3YIbTAaThI O6yLICHI/IH o JUCHUIIIIMHE, COOTHECCHHBIC C YCTAHOBJICHHBIMU B

00pa3oBaTebHON MPOrpaMMe WHIUKATOPaAMU JTOCTHXKCHHUSI KOMIIETCHITUH, MTPEACTaBICHBI B TaOIUIIE
1.

IIVIAHUPYEMBIX  PE3YJIIBTATOB OBYYEHUA 11O

3. MECTO JUCIIMIIJIMHBI B CTPYKTYPE OIlI
3.1. JucuunnmnHa «JlenoBoli HMHOCTpaHHBIA #A3bIK (OM3HEC-AHTIUICKUN)» OTHOCUTCS K
(akynpTaTHBaM Yy4eOHOIO IIaHa 00pa3oBaTeIbHON MPOrpPaMMBl.

Tabmuua 1
[Lnanupyembie pe3yJbTaThl 00yUeHHUsI IO TUCIHUIJIHHE, COOTHECEHHBIE C YCTAHOBJIEHHBIMH B

o0pa3oBaTe/ibHOM MpOrpaMMe MHAMKATOPAMU JOCTHKEHU S

Koa n HanMeHoBaHHne

Koa n HanMeHoBaHHne

Ilnanupyemble pe3yJbTaThbl 00y4eHHs 11O

KOMIIETCHIIUHU HHIAUKATOPOB JOCTUKCHUSA JAUCIHUIIJINHE
BbINNYCKHUKA KOMIIeTeHIM I
1 2 3

VYK-3. Cnocoben
OpTaHU30BBIBATH U
PYKOBOIUTB paboTOM
KOMAaH/IbI,
BbIpabaTbIBast
KOMaHAHYIO
CTpaTeruio Ajs
JOCTH)KEHUS
MIOCTaBJICHHOM LIETTH

VK-3.1. leMoHCTpUpYyET
TUACPCKHUE KauecTBa,
OpraHU3aTOPCKHE CIIOCOOHOCTH,
yYMEHHE pa3periarh KOH(QINKTHBIE
CUTYallUH U PETYINPOBATH
MICUXOJIOTUYECKUN KIIUMAT B
KOMaHJie.

3HaTh: OCHOBHBIC 3HAUYCHUS H3YyUCHHBIX
JICKCUYECKHX CANHHIIL.

Ymerb: aHAITM3UPOBATh
KOMMYHHUKATHBHBIC CHTYallMd C LEJBIO
BHIOOpa COOTBETCTBYIOIIEH UM  (HOpMBI
JIeTIOBOTO U HEO(UIMAIBEHOTO OOIICHHSI.
Baajxerh: HaBbIKAMH MyOJIMYHON pevn Ha
HMHOCTPAHHOM A3BIKE.

YK-3.2. Bribupaer ctpareruio
KOMaH/IbI, OTIPEACIICT
(GYHKIIMOHAIBHBIE U POJIEBBIC
KpPUTEPUH O0TOOpA €€ YYaCTHHUKOB.

3HATb: OCHOBHBIC MOHSATHUS, ONPEICICHUS,
TEepMUHBI (MOHATUHHBINA MaTepual Kypca).
¥Ymerb: yuacTBOBaTh B Oecele  Ha
AHTJIMICKOM SI3bIKE, aIalITUPYSICh K Pa3HBIM
poJIIM O(PUIMATHHOTO W HEO(PHIIUATBHOTO
oO1eHus.

Biagern: HaBBIKAMU BEIECHUS IHAIOTa WU
TPYNIOBOM JWCKYCCHM HAa HMHOCTPaAaHHOM
S3bIKE B PA3UYHBIX KOMMYHHKATHBHBIX
CUTYaIIUAX.

VYK-3.3. IIpe3eHTyeT pe3ynbTaTsl
COOCTBEHHOM U KOMaHIHOM

3HATh: TEKCUKY OCHOBHBIX TEM.
YMeTh: Ipe3eHTOBATh PE3yJIbTaThl Pa0OTHI.

TC€XHOJIOTHUH, B TOM
YHCJIC HAa

aKaJeMHYECKOTO U
npo¢ecCHOHATIEHOTO

padoTHI. Baagerb: HaBBIKAMH — MOHOJIOTHUECKON
peuy Ha aHTJIMHCKOM SI3BIKE.
YK-4. Criocoben YK-4.1. Ucnionp3yet 3HaTh: OCHOBHBIC JIEKCHUKO-
MIPUMEHATh COBpPEMEHHbIC KOMMYHHUKATUBHBIE | TPAMMAaTHYECKHE MOJEIH, XapaKTepHbIE
COBpPEMEHHBIE TEXHOJIOTHU Ha PyCCKOM H U1 OOMXOIHO-IUTEPATYPHOTO U AEIOBOTO
KOMMYHUKATHBHBIE WHOCTPAaHHOM(BIX) sI3bIKe(ax) U | CTHIIEH pedH.

YMmeThb: Y4aCTBOBAThH B 6606,[[6 Ha
AHTJIHICKOM SA3BIKE, IPUMCHSISL CBOU 3HAHUSA




MHOCTPaHHOM(BIX)
s3bIKe(ax), AT
aKaJIeMUYECKOTo U
po(heCcCHOHATHHOTO
B3alMOJICUCTBUS

B3aNMOJICUCTBHS.

00 0COOEHHOCTSIX KOMMYHUKAITHH
MIPEICTABUTEINEH PA3IMIHBIX KYIBTYP.
Biaagerb:  HaBbIKAMH ~ MEXKKYJIBTYPHOH
KOMMYHUKALIHH.

YK-4.2. CBobogHO
BOCIIPUHUMACT, aHAJIU3UPYET U
KPUTHYECKU OLICHUBAET
aKTyaJIbHbI€ POCCUNCKHUE U
3apyOeKHbIC HCTOUHUKH
WH(pOPMAIIUH B TENIIX
aKaJIeMIYECKOTO
B3aNMOJICUCTBHS.

3HaTb: OCHOBHBIE HOPMBI  PEYEBOTO
9THUKETA, MPUHATHIC B CTPpaHaxX HU3y4acMOro
S3BIKA.

YMeTh: TPUMEHSTH MHUPOBOM ONBIT [Js
TIOBBIIICHNST YPOBHS OOILIEH KyJIbTYpHl H
npodeccHoHaIBHON KOMIIETEHTHOCTH,
MOJIB3YSICh AHTJIOSA3BIYHBIMH HCTOYHUKAMHU
UHPOPMAITHIH.

Bnajgers: HaBbIKAMU MJIAHUPOBAHUS CBOEH
JIeSITENILHOCTH o cOopy HWH(OpMaIuu M3
AHTJTIOA3BIYHBIX ~ MCTOYHUKOB C  IEJIBIO
TIOBBIIICHNST YPOBHS OOILIEH KyJIbTYpHl H
npodecCHOHAIFHONH KOMIETEHTHOCTH.

YK-5. Criocoben
AHAJM3UPOBATH H
YUYHUTBIBATh
paszHooOpasue
KyJIBTYp B IIpoLiecce
MEXKKYJIBTYPHOTO
B3aUMOJICHCTBHS

VYK-5.1. Bocipunumaet
Poccuiickyro denepanmro Kkak
HaI[MOHAJIBHOE TOCYAAPCTBO C
MCTOPUYECKHU CIIOKHUBLIMMCS
Pa3sHOOOpPa3HBIM 3THUYECKUM U
PEeNMUTHO3HBIM COCTaBOM
HaceJIeHUs U PErHOHAIBHOM
CTIeITH(hYUKOM.

3HaTh: OCHOBHEIE JIEKCHKO-
FpaMMaTI/I'-IeCKI/Ie MOACIIH, xapaKTepHLIe
JUISE OOUXOHO-TUTEPATYPHOTO M JCIOBOTO
cTuieH peun.

YMerh: MIPUMEHSTh AHTJIOSA3BIYHEIE
WCTOYHUKU WHPOPMAIUH TPU BIMOIHEHUN
Pa3ITUYHBIX 3aJaHUi.

Baanernb: HaBbIKaMM TUIAHUPOBAHUSA CBOEH
JIESTEILHOCTH 0 cOopy HMH(OpMAIUU M3
AHTJIOSI3BIYHBIX HICTOYHHKOB.

YK-5.2. KoHCTpYyKTUBHO
B3aMMO/ICHCTBYET C JIIOJIEMH C
Y4ETOM HUX COLIMOKYJIBTYPHBIX
0CcOOEHHOCTEH B LIENAX
YCHENTHOTO BHITIOTHEHUS
npodeccHoHaTbHBIX 3a/ad |
COIMAIbHON MHTErPAIUH.

3HATB: OCHOBHBIE HOPMBI  PEUCBOTO
3THKETa, MPHHATHIE B CTPAHAX H3y4aeMOTO
SI3bIKA.

YMeTh: aanTupoBaThCs K Pa3HbIM POJISIM
0HUITHATHEHOTO u HEODHUITHATHHOTO
o01IeHusI.

Bnanernb: HaBbIKaMU BEJICHHS TUATIOTA HITH
TPYNIOBOH TUCKYCCMM HAa HWHOCTPAHHOM
S3bIKE B Pa3UYHBIX KOMMYHHKATHBHBIX
CUTyanusax.

YK-5.3. Co3HaTenbHO BEIOHpAET
LIECHHOCTHBIC OPUEHTUPHI U
IPaXJaHCKYIO TIO3UIIHIO;
apryMEHTUPOBAHHO 00CYXIaeT U
pemaet npoOJieMbl KyJIbTYp U
MEKKYJIBTYPHOTO
B3aUMOJICUCTBUS.

3HaTh: NpueMbl MW TEXHUKU JACJIIOBOIO
O6H_ICHI/I5{ Ha MHOCTPAHHOM A3BIKE C YUYCTOM

KYJBTYPHBIX ocobeHHOoCTeH
npeAcTaBUTEIeH APYTHX CTPaH U HApOJOB.
YmeTh: oopmsTs, NPE/ICTABIIATH,

ONMCHIBATh, XaPaKTEPHU30BaTh  JaHHBIE,
cBeZieHNd, (DaKThl, pe3ynbTaTsl paboThl Ha

SI3BIKE TEPMHHOB, BBEJICHHBIX u
HCTIOJIB3yEeMBIX B Kypce.

Bnagers: HaBBIKAMH KPUTHYIECKOTO
BOCTIPHUSITHS, aHanmm3a u OILICHKU

AHTJIOA3BIYHBIX HCTOYHHUKOB I/IH(I)OpMaI_[I/II/I.




OCHOBHASA YACTb .
1. OFBEM JUCHUIIJIMHBI 1 BUJIbl YYHEBHOU PABOTbI

Pacnpenenenue TpyaroeMKocTH yueOHOM JMCHHMIIJIMHBI 10 BUAaM padoT
1o ceMecTpaM AJisl 32049HOM (popmbl 00yueHust

TpynoemMKocTb

110

Bun yuebHO# paboTh
Jac. ceMecTpam

3ay.
ell.

3 4

OO011as Tpy10EMKOCTb AUCLMILIMHBEL II0 y4eOHOMY ILIaHy 1 36 36

KoHraktHast paboTa, B TOM YHCIIE: 20 20

AyIuTOpHBIE 3aHATHS 20 20

Jlexrun (JI)

IIpaktuueckue 3amsatus (113) 20 20

CamocrosiTteabHas pa6ora (CPC) 16 16

B TOM YHUCIJIC:

KypcoBasi paboTa (IIPOeKT)

B TOM YHUCIJIC:

KOHTaKTHast paboTa (MHIMBUAYaJIbHbIC KOHCYJIBTALUU U
3alUTa KypcoBOil paboThI)

KOHTPOJIbHBIE Pa0OOTHI (10 y4eOHOMY IIJIaHy)

DK3aMeH

B TOM YHCJIC:

KOHTaKTHast paboTa (KOHCYJIBTALUU TIePEe SK3aMEHOM )

HuddepenumpoBanublii 3aueT 4 4

2. COAEPKXAHUE PA3JIEJOB JUCHUIIJIMHBI
TemaTuyeckuii TIaH, CTPYKTYPUPOBAHHBIM IO BUJAAM YYEOHBIX 3aHATHH C yKa3aHHUEM HX
00BEMOB B COOTBETCTBHHU C YUEOHBIM TJIAHOM

Ne HaumeHnoBanue Tembl yueOHOM Bunpsl yueOHOM 1eATENBHOCTH, dopma
JeSITeNIbHOCTH, BKITIOYast BKJIIOYAsi CAMOCTOSITENIEHY IO TEKYIIEeTO
CaMOCTOSITENIbHYIO padoTy oOyyJaronmxcs B yacax KOHTPOJIA
oOyuJaromuxcs (B 4ac.) JI 113 CpP BCETO YCIIEBAEMOCTHU
1 | Communication 4 2 6 TECTBI
2 | Building relationships 4 2 6 TECTBI
3 | Job satisfaction 2 2 4 TECTBI
4 | Risk 2 2 4 TECThI
5 | Management styles 2 2 3 TECThI
6 | Raising finance 2 2 3 TECThI
7 | Customer service 2 2 3 TECTBI
8 | Crisis management 2 2 3 TECThI
3auer, 1u¢pepeHUPOBAHHBII 4
3auer
UTOIro 20 16 36




3. COAEP KAHUE JUCHHUIIJINHBI

3.1.Conepxxanne JIEKIIHOHHBIX, NMPaKTHYECKUX 3aHATHIA. Conep:xanue

CaMOCTOSITE/IbHOI padoThI.

Tema 1 Communication:

IIpakTuyeckoe 3aHsATHe. B paMKax TeMbl M3y4alOTCAd JIEKCHUECKHE E€IUMHUIIBI, JIEKCHKO-
rpaMMaTHYeCKUe KOHCTPYKIMHU, OTpabaThiBaeTCs MX MPUMEHEHHE B PA3IUYHBIX BHIAX pPEUYEBOM
JACATCIIbHOCTH, paCCManI/IBaIOTCH BUbI I[GJ'IOBOﬁ KOMMYHI/IKaHI/II/I, CHOCO6BI IIOBBIIIICHUA €€
3¢ (HEeKTUBHOCTH, POJIb COII. CETEH U ANMEKTPOHHBIX CPEACTB KOMMYHHUKAIIUU B I€JIOBOM OOIICHHH.

CamocrosiTesbHas padora. [lonroroBka k MOHOJIOTY, Oecesie o TeMe.

Tema 2 Building relationships:

IIpakTuyeckoe 3aHsATHe. B paMKax TeMbl M3y4aloTCAd JIEKCHUECKUE E€IMHUIII, JIEKCHKO-
rpaMMaTUYeCKUe KOHCTPYKIUMHU, OTpabaThiBaeTCs MX MPUMEHEHHWE B PA3IUYHBIX BHIAX pPEUYEBOM
JACATCIIbHOCTH, paCCManI/IBaIOTCﬂ BOHpOCI)I BSaI/IMOI[eI\/JICTBI/Ifl MC)KI[y KOMIIaHUAMH, a TaK¥KE MG)KI[y
KOMITaHUEN U 00IIECTBEHHOCTEIO.

CamocrosiTesbHas padora. [lonroroBka k MoOHOJIOTY, Oecesie o TeMe.

Tema 3 Job satisfaction:

IIpakTuyeckoe 3aHsATHe. B paMKax TeMbl M3y4alOTCA JIEKCHUECKUE E€IMHUIIBI, JIEKCHKO-
rpaMMaTHYecKue KOHCTPYKIMHU, OTpabaThiBaeTCs MX MPUMEHEHHE B PA3IUYHBIX BHIAX pPEUYCBOM
JESTCIIBHOCTH, PACCMATPUBAIOTCS BOMPOCH A(P(EKTHBHOTO TIOMCKA IEepPCOHAaja, MOTHBAIIUH,
THOKOCTH BO B3aUMOOTHOIIEHUSIX MEXAYy padoToAaTeNIEM U COTPYAHUKAMH.

CamocrosiTesbHas padora. [lonroroBka k MoHOJIOTY, Oecesie o TeMe.

Tema 4 Risk:

IIpakTuyeckoe 3aHATHe. B paMKax TeMbl M3y4alOTCA JIEKCHUECKUE E€IMHUIIBI, JIEKCHKO-
rpaMMaTHYecKue KOHCTPYKIMHU, OTpabaThiBaeTCs MX MPUMEHEHHE B PA3IUYHBIX BHIAX pPEUYEBOM
JACATCIIbHOCTH, paCCManI/IBaIOTCSI THUIIbI pI/ICKOB, BO3MOXXHOCTHU U CHOC06I)I ynpaBneHI/m UMU.

CamocrosiTesbHas padora. [lonroroBka k MOHOIOTY, Gecesie o TeMe.

Tema 5 Management styles:

IIpakTHyeckoe 3aHsATHe. B paMKax TeMbl W3y4alOTCS JIEKCHUYECKUE E€IMHUIIBI, JIEKCHKO-
rpaMMaTH4YecKie KOHCTPYKIIMH, OTpadaThIBaeTCs WX MPUMEHEHHE B pa3IMYHBIX BHIAX PEUCBOU
NeATeTLHOCTH, pPacCMAaTPUBAIOTCS  KadyecTBa W HABBIKM  HeEoOXoauMmble  A(h(PEeKTHBHOMY
PYKOBOJIUTEINO, CTWIM yopaBieHus dS(P(EeKTUBHBIX pPYKOBOIUTENECH, TEHICHLUUU Pa3BUTHS
YIIPABICHUYECKUX CTUJICH.

CamocTosiTebHast padota. [loaroroBka Kk MoHoJOTy, 6ecesie 1o TeMe.

Tema 6 Raising finance:

IIpakTHyeckoe 3aHATHE. B paMKax TEMbl U3y4atOTCs JICKCUYECKUE €TUHULIBI, IEKCUKO-
rpaMMaTHYECKHUe KOHCTPYKIIUU, OTPA0aTHIBACTCS UX MPUMEHEHHE B Pa3JIMUHBIX BHIaX PEUCBOM
NesITeIbHOCTH, PACCMATPUBAIOTCS CLIOCOOBI (HOPMUPOBAHMS KalluTala v IMyTH CO3JaHMs OM3Heca.

CamocrosiTesbHas padora. [lonrotroBka k MOHOJIOTY, Oecesie o TeMe.

Tema 7 Customer service:

IIpakTHYeckoe 3aHsATHE. B paMKax TEMbI H3y4arOTCs JICKCUISCKUE STUHUIIBI, JIEKCHUKO-
rpaMMaTH4YecKre KOHCTPYKIIHUH, OTPAaOaThIBAETCS UX MPUMEHEHHUE B PA3IMYHBIX BUIAX PEUEBOIl
NeATeTLHOCTH, PACCMAaTPUBAIOTCS BOIIPOCHI COBPEMEHHBIX TCHICHIINI B 00CTYKMBAaHUU KITUEHTCKON
6a3bl, paboTa ¢ xanobdaMu KIHMEHTOB.

CamocrosiTesbHas padora. [lonroroBka k MOHOIOTY, Oecesie o TeMe.

Tema 8 Crisis management:

IIpakTHYeckoe 3aHsATHE. B paMKax TEMbI H3y4arOTCs JICKCUUSCKUE €TUHUIIBI, JIEKCHUKO-
rpaMMaTH4YecKre KOHCTPYKIIUH, OTPaOaThIBACTCS UX MPUMEHEHHUE B PA3IMYHBIX BUIAX PEUEBOIl
JeSTeTLHOCTH, PACCMAaTPUBAIOTCSI BOBMOYKHOCTH YIIPABIECHUS KPU3UCOM, CTIOCOOBI pa3periecHus
KPU3UCHBIX CUTYyalUH.

CamocrosiTesbHas padora. [lonrotroBka k MOHOJIOTY, Oecesie o TeMe.

3.2. MeToanueckue yKa3aHus JJis1 00y4alOUIUXCS 10 OCBOCHUIO U CHUTIIHHBI

AyauTopHasi padora

OCHOBHBIMHU BUJAMU ayTUTOPHON pabOThl 00YUAIOIINXCS ABIAIOTCS JIEKIUU U TPAKTHYECKHE
5



3aHSTHS.

IIpakTnyeckne 3aHATHUSA CIy)XXaT Ul 3aKpEIUIEHUS H3YyYEHHOro MaTepuala, pa3BUTHUS
YMEHUH M HAaBBIKOB IOATOTOBKM COOOIICHWH MO NpoOieMaTuke, MPUOOPETEHHS ONbITa YCTHBIX
nyOJMYHBIX BBICTYIUIGHUM, BEJCHMS JUCKYCCHUH, AapryMEHTAallMM M 3allUThl BbIJBUTAEMBIX
MIOJIO’KEHUH, a TaKKe JUIsl KOHTPOJIS MIpernojaBaTesieM CTENEHH MOATOTOBIEHHOCTH 00y4aroIuXcsl 1o
U3y4aeMoi IUCIUIIIUHE.

[IpakTuueckoe 3aHATHE MpEAINoJaraeéT CBOOOJHBIM OOMEH MHEHHUAMU IO H30paHHOM
tematuke. OH HAaYMHAETCS CO BCTYIHUTEIBHOIO CJIOBa IMpernojaBareis, (popMyJIupyIOIIero Ielb
3aHATHUS M XapaKTEePU3YIOLIEr0 €ro OCHOBHYIO ITPOOJIEMATHKY. 3aTeM, KaK IIPaBUIIO, 3aCIyIHBAOTCS
coobuieHus odydaronuxcs. O0cykxaeHne cOOOIEHUs COBMEIAETCS C PACCMOTPEHUEM HaMEUEHHBIX
BorpocoB. CooOmieHns, MpPEANoaralIiue aHaau3 MyOJuKamuid IO OTIAEIbHBIM BOIPOCAM
NPaKTUYECKOI0 3aHATHS, 3aCIyIINBAIOTCS OOBIYHO B cepeinHe 3aHATus. [loompseTcs: BbIABUKEHHUE
U 00CY’KJI€HHE aJbTEePHATUBHBIX MHEHHH.

KayectBo yueOHON pal®oThl oOOydwaromuxcs IpernojaBaTellb OLIEHUBACT B  KOHLE
IPAKTUYECKOI0 3aHATHUS, BBICTABIIAS B pa00OUMil )KypHaJI TEKYILIHUE OLIEHKH.

KoncyabTanum npoBoasTcs A BceX 00yyarouxcs 1Mo MpeiBapuTeIbHOM T0rOBOPEHHOCTH
C TperojaBaTelieM W B paMmkax rpaduka mpoBeneHus koHcynbranuii. C rpadukom mpoBeneHus
KOHCYJIbTAIMH MpernoiaBaTelisi MOXKHO O3HAKOMHUThCS Ha Kadepe.

CamocrosiTesbHast padora

CamocrosTenbHas paboTa — U3yuyeHHe MaTepuaa JEKIIMOHHbIX 3aHATHH U PEKOMEH/I0BaHHOM
JUTEPATyphl, BBITIOJHEHUE 3aJaHHWil TPETNOAaBaTeNsl, a TaKKe MpPOpadOTKa OTACIBHBIX TEM W
ACIEKTOB AUCIUIUIMHBI B BUJIE IOKJIAJIOB U COOOIIEHUI, TOrOTOBKA K TPOMEKYTOUHOM aTTeCTaLHH.

IIpome:kyTOUHAs aTTeCTALMSA

W3ydyenne  AMCLUMIUIMHBI  3aKaHYMBAeTCsl  MPOMEXKYTOYHOM arrectanueii, koropas
IPOBOAMTCA MO BceMy ee copaepxkaHuio. dopma mpomMeKyTOYHOM aTTecTanuu, NpeayCMOTpEHHas
y4€OHBIM IIJIAHOM — 3K3aMEH.

K mpomexyTouHOW aTTecTaluu JOIMyCKaoTCs 00ydJaromuecs, KOTOpble CHCTEMaTUYeCKH, B
TEYEHUE BCEro cemecTpa pabdoTalyd Ha 3aHATHAX U MOKA3ajdd YBEPEHHbIE 3HAHMs IO BOIIPOCaM,
BBIHOCHBIIMMCS Ha IPYIIIOBBIE 3aHATHUS.

5. OHEHOYHBLIE CPEACTBA 110 JUCHUIIJIMHE

5.1.JlosicHUTeILHAS 3aNIMCKA

B cootBerctBuum ¢ TtpeboBanusmu DPI'OC BO mno crnenuadbHOCTH DKOHOMUYECKAs
0€30I1aCHOCTb JUIsl IPOBEJCHUS TEKYILEr0 KOHTPOJI yCIIEBAEMOCTH M NMPOMEXKYTOYHON aTTeCTalluu
TUCLHUIUIMHBL  «/lemoBO HMHOCTpaHHBIM s3bIK (OM3HEC-aHTIMICKHIA)» pa3paboTaHbl OLIEHOYHBIE
CpeACTBa IO JAHHOM AMCUUIUIMHE, SBJSIOIINMECS HEOThEMJIEMOH 4acThio y4eOHO-METOAMYECKOMH
JOKYMEHTAILlUH B paMKax peanusyemMoir OCHOBHOU 00pa30BaTeIbHON MPOTrPaMMBI.

5.2. OneHoOYHBIE CPEACTBA MPOMEKYTOYHOM aTTECTAIMIO MO AUCHUIIHHE
®dopMoi TPOMEKYTOUHON aTTECTAIMK MO AUCIUIUIMHE SBIsieTCs — auddepeHnnpoBaHHbII

3ayer.

Bonpocs! 1u1s mpoBeieHust IpoOMeKyTOUHOTO KOHTPOJIS AJist OecelIbl 110 TeMe:

Tema 1.Communication:

1 What makes a good communicator?

2. What are the advantages and disadvantages of face-to-face communication?

3. Does the new technology make communication better?

4 Explain what internal and external communication of a companyis.

5. How can companies use social networks in their business?

Tema 2.Building relationships:

1. Why is the overall volume of B2B transactions higher than that of B2C transactions?

2. Why may an alliance between two companies not work?

3. Explain why companies have the most effect on the places where they operate in
company towns.

4. How can a company show its social responsibility?



5. How important are personal connections in business?
Tema 3. Jobsatisfaction:

1. What motivates people for work?

2. Explain what perks are and give examples.

3. Explain what a work/life balance is and what the ways are to make it more favorable
for an employee.

4. How can a company attract better employees?

5. How have job priorities changed recently?

Tema 4.Risk:

l. Give examples of risks that a modern business is more likely to face.

2. What does the risk level of a business depend on?

3. What does managing risks depend on?

4. What can a company do to minimize risks?

5. What damage can be caused for a company by ignoring potential risks?

Tema 5. Management styles:
Name and characterize the management styles you know.
What does the choice of a management style depend on?
What makes a manager an effective leader?
How is management changing nowadays and why?
5. What are the most typical problems that prevent the modern management from being
perfectly effective?
Tema 6. Raising finance:
Name and characterize the ways to provide money for a business.
How to increase the chance of getting a loan in a bank?
What do a lender and a borrower have to agree on when negotiating a deal?
What does a business plan usually contain?
What are possible outcomes of negotiations?
TeMa 7. Customer service:
What influences customer decision on where to buy goods?
What makes customer service good or bad?
What factors in the sphere of servicing can attract more consumers?
What factors in the sphere of servicing can repel consumers?
How to deal with customer complaints more effectively?
TeMa 8. Crisis management:
What is common in all crises?
What steps does a company usually go through in a crisis?
What measures help to deal with crises more effectively?
What is the role of information in a time of crisis?
What is the role of leadership in a time of crisis?

AR S Al e el ol e
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5.3. Tekyuuii KOHTPOJIb yCIIEBAEMOCTH

Texyuii KOHTPOJIb YCHEBAaeMOCTH OOYYaroImuXcs MO JUCLHUIUIMHE MPOBOIUTCS B (opme
KOHTPOJIBHBIX MEPOIIPHUATHI: TECTUPOBAHUS, TIOJTOTOBKM MOHOJIOTA [0 CUTYyAaI[HH.

AKTHBHOCTB 06yanomer0c;1 Ha 3aHATHAX OLCHHBACTCA HAa OCHOBEC BBIIIOJTHCHHBIX pa60T n
3alaHAi,  TPEAYCMOTPEHHBIX  pabodueid  mporpammoit  mucnuiuiiHbl.  OOydaroriemycs,
MMPOMyCTUBHICMY IIPAKTHYCCKUC 3aHATUA, HGOGXOI[I/IMO BBIIIOJIHUTHh 3aJaHHUA CaMOCTOATCIBHO H
3alIUTUTh WX BBIIIOJIHEHUE TIEpe]] MPEnoiaBaTeieM MPakTHYECKUX 3aHITHH.

5.3.1. KoHTpPO/IbHBIN TeCT Ui NPOBeeHNsl aTTeCTALMH 110 HTOraM IepBoOro cemecrpa:

1. Communication is the process of interaction between people and their environment in order
to influence the ideas, beliefs, and attitudes of each other.

Bepuo

Hesephno



[IpaBunbHbI O0TBET: BepHO

2. Communication takes place through the exchange of information using:
Bribepure 0 1H WM HECKOIBKO OTBETOB:

a. words;

b. gestures;

c. signs;

d. symbols;

€. expressions;

f. all of the above.

[IpaBunbHbIi oTBET:

3. A knowledge officer is a person who:

BriGepute 011H MM HECKOJIBKO OTBETOB:

a. knows more than other employees in a company;

b. helps to exploit the information in a company to the full and facilitate its communication;
c. all of the above.

[IpaBuibHbII OTBET: b

4. An information hoarderis:

BriOepure oquH OTBET:

a. an employees who finds power and pleasure in keeping information for him-/herself;
b. an advertising medium;

c. a way to promote information about a new product to the public;

d. a newcomer to a company.

[IpaBuibHBIN OTBET: a

5. Communication is not important in the financial success of a company.
Bepuo
Hesephno

[IpaBunbHbIi oTBeT: HeBepHO

6. When companies try to reach their customers through social networks:
Bribepure 01H WM HECKOJIBKO OTBETOB:

a. they focus on engaging with clients rather than selling;

b. they get a more human appearance;

c. they try to irritate customers by constant reminding about themselves;
d. they use the communication channel that has no disadvantages;

e. all of the above.

[IpaBunbHBIN OTBET: a, b

7. We can’t avoid using e-mail as a business communication tool because it is:
Bribepure 01H WM HECKOJIBKO OTBETOB:

a. perfect for transmitting documents and data;

b. economical for keeping in touch with distant contacts;

c. available to be used 24 hours a day;

d. ideal for pitching to someone powerful;

e. all of the above.



[IpaBusbHBIN OTBET: €

8. B2B relationships typically occur when a business:
Bribepure 0 1H WM HECKOIBKO OTBETOB:

a. is sourcing materials for their production process;

b. needs the services of another business for operational reasons;
c. re-sells goods and services produced by other;

d. all of the above.

[IpaBunbHEI oTBET: d

9. The overall volume of B2B transactions is much higher than the volume of B2C
transactions.

Bepno

Hesepno

[IpaBunbHbI O0TBET: BepHO

10. Every company is a web of relationships where the interested parties are:
Bribepure o1H WM HECKOIBKO OTBETOB:

a. owners (shareholders);

b. managers;

c. employees;

d. suppliers;

e. customers;

f. all of the above.

[IpaBumnbHbIl oTBET: f

11. An independent social audit is:

BriOepure 0J1H WM HECKOIBKO OTBETOB:

a. the same as annual report;

b. a picture of the company’s place in society and its effects on people and the environment;
c. all of the above.

[IpaBunbHBIN OTBET: b

12. According to Herzberg, salary and working conditions are the only factors that make
employee feel satisfied with their work.

Bepuo

Hesephno

[IpaBunbHbIi oTBeT: HeBepHO

13. Perks include:

BriGepuTe 01uH WM HECKOJIBLKO OTBETOB:
a. on-the job training;

b. paid holiday;

c. maternity or paternity leave;

d. additional life and medical insurance;

e. salary;
f. all of the above.



basis;

[IpaBwibHEIH OTBET: a, b, ¢, d

14. Commuting times have recently:
BriOepure ouH OTBET:

a. grown;

b. decreased;

c. stayed the same.

[IpaBuIBHBIN OTBET: a

15. What can become a disadvantage for employees in job sharing?
BriOepute 0JJMH WM HECKOJIBKO OTBETOB:

a. incompatibility with a partner;

b. lack of trust between partners;

c. equal salary of partners;

d. high level of responsibility of partners;

e. all of the above.

[IpaBumbHEI OTBET: a, b

16. Employers agree for their staff to work flexible hours because:

BriGepute 011H MM HECKOJIBKO OTBETOB:

a. it increases productivity through higher levels of motivation;

b. it helps to evaluate staff better because managers don’t see their subordinates on a regular

c. it reduces production costs;
d. all of the above.

[IpaBUIIBHBIN OTBET: C

17. A stress-related industry has appeared in order to:

BriGepute oquH OTBET:

a. help workers to cope with problems at work;

b. advise employers on how to increase the level of stress at work to make workers more

stress-resistant.

[IpaBUIBHBIN OTBET: a

18. International businesses are sure they are fully prepared to handle a growing number of

threats in an increasingly volatile global marketplace.

Bepuo
Hesepno

IIpaBunbHei oTBeT: HeBepHO

19. Industrial espionage and internal fraud:
Bribepure 01H WM HECKOJIBKO OTBETOB:
a. only financial risks for a company;

b. only reputational risks for a company;

c. all of the above.

[IpaBuiabHBIN OTBET: C

20. Different scenarios for future events can help a company:
10



Bribepure 0 1H WM HECKOIBKO OTBETOB:

a. to avoid turning faint risks into serious problems;
b. to reduce damage from risks;

c. to turn remote risks into disastrous problems faster;
d. all of the above.

[IpaBumbHEII OTBET: a, b

HUTOoroBblii KOHTPOJIbHBIA TeCT Ui TMPOBEJCHUS] MTOrOBON MPOMEKYTOYHOM
aTTecTAlMU AJs 04HOI (pOpMBI 00yUeHHS:

1. The intranet is:.

Bribepure oauH OTBET:

a. internal company websites only accessible by employees;
b. company website;

c. internal company websites only accessible by managers;
d. specific software created for businesses.

[IpaBuIBHBIN OTBET: a

2. The internal company magazine may be produced in-house by an 'accounts department'.
Bribepure ouH OTBET:

Bepno

Hesepno

IIpaBunbHbI OTBET: HeBepHO

3. How do companies use social networks?

Bribepure 0JH WM HECKOJIBKO OTBETOB:

a. engage with their clients;

b. post information on their products or services;

c. the management may try to change employee behavior by exhortation or praising.

[IpaBunbHBIN OTBET: a, b

4. If a company needs to announce an important event such as product launch, it is better to:
BriGepute oquH OTBET:

a. provide information through intranet;

b. issue company magazine;

c. issue press release;

d. call press audience.

[IpaBunbHbIi oTBET: d

5. Business-to-business (B2B) refers to a situation where one business makes a commercial
transaction with another.

Bribepure oauH OTBET:

Bepno

Hesephno

[IpaBunbHBI OTBET: BepHO

6. What does B2C mean?
BriGepute 011H OTBET:

11



a. Business-to-consumer;
b. Business-to-customer;
c. Business-to-client;

d. Business-to-company.

[IpaBuibHBIN OTBET: a

7. Does B2C have the same meaning with B2G?
Bribepure oauH OTBET:

a. Yes, it does;

b. No, it doesn’t.

[IpaBuibHbII OTBET: b

8. Choose the right answer:

An is the person or organization that you work for.
Bribepure oauH OTBET:

a. employer;

b. employee.

[IpaBuibHBIN OTBET: a

9. The following factors were classified by Herzberg into two groups. Choose the motivation
factors according to Herzberg's classification.

Bribepure ouH OTBET:

a. security, company policy;

b. achievement, recognition.

[IpaBunbHBIN OTBET: b

10. The following factors were classified by Herzberg into two groups. Choose the hygiene
factors according to Herzberg's classification.

Bribepure ouH OTBET:

a. working conditions, peer relationships;

b. growth, recognition.

[IpaBuibHBIN OTBET: a

11. Why are companies ready to work in politically unstable countries?
Bribepure oauH OTBET:

a. It's a challenge.

b. The returns could be very high.

c. Managers want to take risks.

d. There is a trade-off between risk and return.

[IpaBuibHbII OTBET: b

12. Control Risk Group is a security consultancy that takes steps to protect itself from risks.
BriOepure ouH OTBET:

Bepno

Hesepno

[IpaBuneHbl oTBEeT: HEBEpHO

12



13. Some kinds of risks may be classified into different categories. For example, kidnapping
may be classified as a personal security risk and as a political risk, while internal fraud may be
considered both as a financial and reputational risk.

Bribepure oauH OTBET:

Bepno

Hesepno

[IpaBunbHBI OTBET: BepHO

14. Collecting money for some project in other words is called:
BriGepute 011H MM HECKOJIBKO OTBETOB:

raising finance;

raising capital;

raising money;

raising funds;

raising problems;

raising projects;

rising income;

rising capital.

S0 o pe o

[IpaBunbHbIN OTBET: a, b, ¢, d

15. A loan shark is someone who lends money at very low interest rates in order to attract as
many borrowers as possible.

Bepno

Hesepno

IIpaBunbHbIIOTBET: HEBEpHO

16. If you have never had bank accounts or credit cards, it means you have no:

a. credit history;
b private history;
c. venture capital;
d. inheritance.

IIpaBUIBHBINOTBET: a

17. Money used for starting a business is called [[1]] capital.

a. seed;

b blooming;
c. self;

d. borrow.

IIpaBUIBHBINOTBET: a

18. In case you are not able to repay you debt to the bank, you sometimes risk even your
personal assets.

Bepno

Hesephno

[IpaBunbHbIi 0TBET: BepHO
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19. If you have decided to raise finance by issuing shares, it means that the form of your
company is a:
BriOepute OJJH WM HECKOIBKO OTBETOB:
private limited company;
public limited company;
venture capitalist;
seed company;
loan company;
private entrepreneutr.

hOe a0 o

[IpaBumnbHEI OTBET: a, b

20. One of the most popular ways of raising finance remains:

Bri0epureomuHOTBET:
a. a bank loan;

b. a credit card;

C. real estate;

d. personal assets;

bank overdraft.

o

[IpaBuIBHBIN OTBET: a

21. From the point of view of how constant interest rate they receive, all lenders can be
divided into [[1]] groups.

a. two;
b. three;
c. four.

[IpaBUIBHBIN OTBET: a

22. Something of value belonging to the person seeking the loan that will pass into the
ownership of the bank if the loan is not repaid is called [[1]].

a. collateral;
b. real estate;
c. debt;

d. advance.

[IpaBuibHBIN OTBET: a

23. Banks are much more likely to give a loan if the owners of the business have a stake in it,
if they invested a good percentage of the starting capital.

Bepno

Hesepno

IIpaBuinbHbI OTBET:BepHO

24. An official discussion between the representatives of opposing groups who are trying to
reach an agreement is called [[1]].

a. negotiations;
b. fundraising;
c. partnership;
d. mortgage.

14



[IpaBUIBHBINOTBET: a

25. A business, usually small, that is just being set up is called a/an [[1]].

a. start-up;

b. initiative;

C. inheritance;
d. concession.

[IpaBHUIBHBIN OTBET: a

26. Chose the synonym for the verb "to predict".
BriOepureomuHOTBET:

a. toassess;

b. to foresee;

c. toreveal.

[IpaBunbHEIN OTBET: b

27. If IT specialists try to protect their company networks by firewalls, it will help minimize
the risk of computer viruses.

BribepureotuHOTBET:

Bepno

Hesepno

IIpaBunbHBIN OTBET: BepHO

28. If a company or a relationship is in jeopardy, there is a serious risk that it will fail.
BriGepute oquH OTBET:

Bepuo

Hesephno

[IpaBunbHbIl 0TBET: BepHO

29. Scenarios are descriptions of situations that could possibly happen.
Bribepure ouH OTBET:

Bepno

Hesepno

IIpaBuinbHbI OTBET:BepHO

30. To be in a sensitive situation means that this situation needs to be dealt with carefully.
BriGepute oquH OTBET:

Bepuo

Hesepno

[IpaBunbHbIl 0TBET: BepHo

31. When a company is in a period of crisis, it is better to use:
Bribepure ouH OTBET:

a. autocratic management style;

b. democratic management style;

c. people-orientated management style;

d. paternalistic management style.

15



of:

[IpaBuIBHBIN OTBET: a
32. With an autocratic style of management, decisions reflect the opinions and personalities

Bribepure 0 1H WM HECKOIBKO OTBETOB:
all employees;

all the heads of departments;

the general manager;

all of the above.

ac o

[IpaBHUIBHBIN OTBET: C

33. Leadership skills are the strengths and abilities individuals demonstrate that help to

oversee processes, guide initiatives and steer their employees toward the achievement of goals.

others.

Bribepure oauH OTBET:
Bepno
Hesephno

[IpaBunbHBI OTBET: BepHO

34. Democratic managers:

BriOepure 0JMH WM HECKOIBKO OTBETOB:

a. make decisions unilaterally;

b. act as a father taking care of their subordinates;
c. allow employees to take part in decision-making;
d. all of the above.

[IpaBuiabHBIN OTBET: C

35. Successful managers focus on results and what must be achieved by themselves, not by
BriGepute onuH OTBET:

Bepuo

Hesephno

[IpaBunbHbI oTBeT: HeBepHo

36. To satisfy a customer the company needs to extend product range.
Bribepure ouH OTBET:

Bepno

Hesepno

IIpaBuinbHbI OTBET: BepHO

37. Getting repeat business is five times cheaper than finding new customers.
BriGepute onuH OTBET:

Bepuo

Hesepno

[IpaBunbHbIl 0TBET: BepHOo

38. Providing incomplete information support and even bad servicing over the telephone can

cause displeasure and complaints.

BriGepute oquH OTBET:
16



Bepno
Hesepno

[IpaBunbHbI O0TBET: BepHO

39. Organizations should have a planned approach to releasing information to the media in the
event of a crisis.

Bribepure ouH 0OTBET:

Bepno

Hesepno

[IpaBunbHbI O0TBET: BepHO

40. Crisis management is the process by which an organization deals with a major event that
threatens to harm the organization, its stakeholders, or the general public.

BriGepute o1H OTBET:

Bepno

Hesepno

[IpaBunbHbI 0TBET: BepHO

5.3.2. [loaroToBj1eHHOE MOHOJIOTHYECKOE BbICKA3bIBAHUE
TpeGoBaHMst K TOATOTOBIEHHOMY MOHOJOTHYECKOMY BBICKA3bIBAHWIO TPHBEICHBI B

MPUIOKEHUU 2.

Speak on the topic “Communication”.

Speak on the topic “Building relationships”.

Speak on the topic “Job satisfaction”.

Speak on the topic “Risk”.

Speak on the topic “Management styles”.

Speak on the topic “Raising finance”.

Speak on the topic “Customer service”.

Speak on the topic “Crisis management”.

e A e

5.4. Kputepuu oueHUBaHUSA Pe3yIbTATOB 00y4eHHS 110 JUCHUILINHE:

3HaHMS, YMEHUS M HaBbIKM OOYYaIOIIMUXCS MpPH MPOMEKYTOUHOM KOHTPOJIsl B Qopme
g hepeHIIPOBAHHOTO 3a4eTra  ONpEAesIoTCA OIICHKaMHU «OTIUYHOY, «XOPOLIOY,
«YIOBIIETBOPUTEIIHHOY, «HEYJOBIETBOPUTEIHHOY.

1. «OTnuuHO» — oOyyaromuics riry0OKo M MPOYHO YCBOMJI BECh MPOTPaMMHBIA MaTepual,
HCYEPIBIBAIOIIIE, [TOCIEA0BATEIBHO, TPAMOTHO U JIOTHUECKHU CTPOMHO €ro U3JaraeT, He 3aTpyAHIeTCs
C OTBCTOM IIpHU BUJOHU3MCHCHUH 3alaHUA, CBOGOIIHO CHIpaBACTCA C 3aJa4aMi U HNPAKTUUCCKUMU
3aJJaHUSIMU, TPAaBUILHO OOOCHOBBIBAET NMPUHSATHIE PEIICHUS, YMEET CAMOCTOATEIbHO 0000IIaTh U
n3jaratb MaTCpuaji, HC NOIyCKasa OIJ_II/I60K.

2. «Xopomio»y — 00yJaromuics TBEPAO 3HACT MPOTPAaMMHBIN MaTepHasl, TPAMOTHO U TI0
CYHICCTBY H3JIaracT €ro, HC JOIMYCKAaCT CYHICCTBCHHBIX HETOYHOCTEHl B OTBETE Ha BOIIPOC, MOXKCT
IPAaBWIBHO TMPUMEHATh TEOPETHUECKHE TIOJNIOKEHHUs] M BIIaJeeT HEOOXOAMMBIMU YMEHUAMU U
HaBbIKaMU IIPHU BBINIOJIHCHUHW TPAKTUYICCKUX SHI[aHPIfI.

3. «Y IOBIETBOPUTEIHEHO» — OOYYAIOIIMICS YCBOMI TOJBKO OCHOBHOW MaTepHall, HO HE 3HAET
OTHENBHBIX JeTajel, JOMyCKaeT HETOYHOCTH, HEIOCTaTOYHO TMpaBHIbHBIE (OPMYIUPOBKH,
HapyliaeT IMOCJEOBATEIbHOCTh B HW3JIOKEHWU MPOrpaMMHOrO MaTepualla U  HCHBITHIBACT
3aTPYAHCHUS B BBIIIOJIHCHUW TPAKTUICCKUX SHI[aHPIfI.

4. «HeynoBneTBOpUTEIHLHO» — OOYUYAIOIIMIACS HE 3HAET 3HAYNUTEIHLHON YacTH MPOTPAMMHOTO
MaTepuanga, JOMYyCKAaeT CYIIECTBEHHbIE OIIMOKH, C OOJBIIMMH 3aTPYJHEHUSMHU BBITIOIHSIET
MpaKTHYECKUE 3a/laHus, 3a1a4u.
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6. YYEBHO-METOIUYECKOE U HWH®OPMALMOHHOE OBECIIEYEHUE
JANCHUIIJINHBI

[Ipy moATrOTOBKE K 3aHATHUAM M Il BBIIOJHEHUS WHIUBUAYATIbHBIX 3aJaHUN CIEAYET
HCIIOJIb30BaTh PEKOMEHIyEMbIE HCTOYHHUKM JIUTEpaTypbl IO JaHHOMY KypCcy, B TOM YHCIIE
HOPMAaTHUBHBIE JOKYMEHTHI. IIpym MOArOTOBKE K 3aHATHSM CIEIYET BOCHOJIB30BATHCA HE TOJBKO
y4eOHUKaMU M Y4eOHBIMH TMOCOOHSIMH, MPHUBEACHHBIMH B CIUCKE OCHOBHOW W JTOTOJHUTEIHHOM
PEKOMEHTyEMOM JIUTEPATYPBI, HO TAKKE MEPUOIUNYECKUMH U3TAHUSIMU.

6.1. OcHoBHas UTEpaTypa

1. IleBeneBa C.A. JlenoBoil aHrnmuiickuii [DneKTpoHHBIH pecypc] : yuyeOHoe mocobOue ais
By30B / C.A. IlleBeneBa. — 2-¢ u3l. — DJEKTpOH.TeKCTOBbIe AanHbie. — M. : FOHUTU-JJAHA,
2017. — 382 ¢. — 978-5-238-01128-8. — Pexum nocryna:http:// www.iprbookshop.ru/71767.html

6.2. JlonostHUTEIbHAS JIUTEpPATypa

1. Kocrepuna, 0. E. [lenoBoii anrmwmiickuii si3eik = Business English : yae6roe mocobwue / 1O.
E. Kocrepuna, M. B. Jlacuna, C. }O. Basuruna. — OMck : OMCKHil rocy1apCTBEHHBIA TEXHUYECKUAN
yauBepcureT, 2020. — 96 c¢. — ISBN 978-5-8149-2981-5. — TekcT : 351eKTpOHHBIH // DIeKTPOHHO-
oubmuoreynas cucrema [PR BOOKS : [caiit]. — URL: https://www.iprbookshop.ru/115417.html

2. umxuna, T. C. AHrIUiCKUi S3bIK ACI0BOI0 OOIICHUS KaK JUHIBUCTHYCCKOC SIBJICHUE =
English of Business Communication as Linguistic Phenomenon : yue6nux / T. C. Hlumkuna. —
PocroB-na-Jlony, Taranpor : U3narensctBo FOxHOTO henepanpHoro yausepcuteta, 2017. — 200 c.
— ISBN 978-5-9275-2605-5. — TekcT : 31eKTpoHHbIH // DnekTpoHHO-0MOnnoTeuHas cucrema [PR
BOOKS : [caiiT]. — URL: https://www.iprbookshop.ru/87919.html

3. ®ponosa, B. Il. JlemoBoe ob6mieHne (AHTIUNCKHIA s3bIK) : yuyeOHoe mocobme / B. II.

®ponosa, JI. B. KoxanoBa, T. 0. Yurupuna. — 3-e uzn. — Boponex : Boponexckuii
rOCyIapCTBEHHBIA YHUBEPCUTET MHKEHEPHBIX TexHosnoru, 2018. — 160 ¢. — ISBN 978-5-00032-
355-7. — TekcT : 3nekTpoHHbIH // DnexTpoHHo-0ubaoTeuHas cucrema [IPR BOOKS : [caiit]. —

URL: https://www.iprbookshop.ru/86276.html

7. MTEPEYEHb PECYPCOB MH®PMAIIMOHHO-TEJEKOMMYHUKAIIMOHHOM
CETU «<MHTEPHET», HEOBXOIUMBIX U151 OCBOEHUA JUCIIUITJIMHBbI
www.unwto.org — Bcemupnas typuctckas opraauzanus (UNWTO)
www.wttc.org — BcemupHslil coBeT 1o Typusmy u nyremectsusim (WTTC)
www.russiatourism.ru — @ejiepanbHOe areHTCTBO 1Mo Typusmy Poccuiickoit deneparuun

www.ratanews.ru — exXelHeBHas 2JIeKTpoHHass raseta "RATA news", Bblmyckaemas
Poccuiickum cor030M TypUHIY CTPUHA
www.docs.cntd.ru  —  37eKTpPOHHBI (OHA HOPMATHBHO-TEXHUYECKOH U HOPMAaTHBHO-

paBOBOM MHGOPMAITIH

8. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHHUE JUCIHUIIJIMHbI

OOyuatomuecss  oOecreuynBalOTCA  JIOMOJHUTENBHBIM  pPa3aTOYHBIM  MaTepUaoM K
MPaKTUYECKUM 3aHSATUSAM B BHJIE: METOAMYECKUMX PEKOMEHJAlMA K 3aJadyaM U KeWcaMm; MakeToB
AQHAIUTUYECKUX TaONHUI, TpaMKOB; CXEM aJIFOPUTMOB YIIPABIEHYECKOTO Mpoliecca Ha MPEeIPUITUN;
cTaTey 10 aHAJIN3Y YIIPABICHYECKUX PEIICHUN.

[IpakTryeckue 3aHATUS:

a. pabouee MecTO mpemnojaBateist (CTOJ, CTYyJ), OCHAIIEHHOE KOMIIBIOTEPOM C JIOCTYIIOM B
JOKaJIbHYIO KopropatuBHyro cetb MBUW u HMHTepHET, NOAKIIOYEHHOE K MYJIbTUMEIUUHOMY
MPOEKTOPY WM TEJIEBU3MOHHOM TAHENH, C YCTAHOBJIECHHBIM CHELUHUAIBHBIM MPOTPAMMHBIM
obecrneueHueM i 1ocTyna Kk ExuHoit anexkTpoHHo# oO6pa3oBatenbHOM cpene MHCTUTYTA.

b. nocka ayauTopHas Ui HalMCcaHUs GIoMacTepoM,
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c. paboune Mecta 0Oydaromuxcs (CTONbI ayIUTOPHbIE, CTYJIbS Ay JUTOPHBIE), OCHAIIICHHBIE
KOMIIBIOTEPAMM € JOCTYIIOM B JIOKaJbHYH KopropatuBHyro cerb MDBW u wuHTepHer, ¢
YCTAaHOBJICHHBIM CHELHUAJIbHBIM IPOrpaMMHBIM obOecnieueHueM Ui JocTyna K EjguHoit
3JIEKTPOHHOU 00pa3oBaTenbHOU cpene MHcTuTyTa.
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[Tpunosxenue 1
MeToanuyeckne yKa3aHus K NPaKTHYECKUM 3aHATHAM
[lenb BBIMOJHEHUSI MPAKTHYECKUX 3aJaHUM MO JUCIUIUIMHE «JleJTOBOM MHOCTPAHHBIN SI3BIK
(Ou3Hec-aHTTUICKU )» — MPUOOPETeHNE TPAKTHUECKUX HABBIKOB YCTHON M MUCHMEHHOM peyH.
BrinmonHenue mnpakTHUECKUX 3alaHui  TpeOyeT OT O0O0ydYaromerocs MpeaBapUTEeIIbHOTO
U3y4YEeHUS YUYeOHON U HaAyYHOW JTUTEpaTyphbl U MPOYUX MHPOPMAIIMOHHBIX HCTOYHUKOB, B TOM YHCIIE
MEPUOANYECKUX U3IaHuil U1 THTepHET — pecypcoB.

[lepeueHb TeM NPAKTUYECKUX 3aHITHH MIPEICTABICH B HUKEIPUBEIEHHOM TabuIuLIe.

HasBaHue TeMbl y4eOHOM AUCIUIITHHBI [lepeueHp TeM NPaKTHYECKHUX 3aHATHI
Communication Communication.
Building relationships Building relationships.
Job satisfaction Job satisfaction.
Risk Risk.
Management styles Management styles.
Raising finance Raising finance
Customer service Customer service
Crisis management Crisis management

Kypc «JlenoBoii MHOCTpaHHBIN $3bIK (OM3HEC-aHTIMMCKUI)» MpeqHa3HAuYeH JUIsl ydaluxcs
O4YHOU (opMBI 00yUEHHUs, UMEIOIIMX 0a30BYI0 MOJArOTOBKY B 00beMe Kypca «MIHOCTpaHHBIN S3BIKY.
O06beM TUCHMILIMHBI COOTBETCTBYET Y4€OHBIM IJIaHAM MPOQUIIeH.

OCHOBHOH 11EJIBIO Kypca SBJISIETCS 3aKPeIICHUE U pacIlipeHre 3HaHUH U HaBBIKOB B 00JIACTH
JIEIOBOTO  aHTJIMHCKOTO S3bIKa W JallbHEHIIee MpuoOpeTeHne 3HAaHWH W HAaBBIKOB II0 OCHOBaM
npodeccuOHaIbHON KOMMYHHKalMu. Ilo OKOHYaHWM M3yuyeHHMs Kypca CTYICHTBl JOJDKHBI OBITh
IIOATOTOBJICHBl K JAJIBHEWIIEMY COBEPIICHCTBOBAHUIO AHIIMHCKOrO s3bIKa B Kypce «JleoBoi
AHTIIUICKUI (MarucTpartypa) I E: Oonee riry0oKoro, Y3KOCIEUAIU3UPOBAHHOTO
po(eCCHOHATIHLHOTO OOIEHHSI B yCTHOW U MMUCbMEHHOHN (opMax.

Kypc cocrour u3 TEOpeTHMYECKOM M IIPAKTUYECKOM 4YacTeW, pasfelleH Ha 8§ Tew,
OXBAaThIBAIOIINX Ba)XKHbBIE aCIEKThl COBPEMEHHOr0 OM3Heca.

Jlekcuueckuil U rpaMMaTHYECKUil MaTepuas U3ydyaeTcs B ayAMTOPUM Ha OCHOBE ydeOHHUKa
“MarketLeaderUpper-intermediate”. AynuTopHbIC 3aHSATHS BKIIOYAIOT B ce0s pa3dop HOBBIX
JEKCUYECKUX €IUHMIl U JIEKCUKO-IPaMMaTUYECKHX KOHCTPYKLMH, yNpakHEHHs Ha OTpabOTKy HX
UCIIOJIb30BaHUs B Pa3IMUHBIX BUIaX PEUYEBOM AEATEIbHOCTH, YTEHUE U aHAJIU3 TEKCTOB, OTBETHI Ha
BOIIPOCHI MpENnoAaBaTes, NepeBoa, 00CyKACHNE B MAJIEHbKUX M OOJBIINX CTYAEHYECKHUX TpyImax
MPOOJIEMHBIX CUTYaIlui, CBSI3aHHBIX C H3y4aeMOW TEMOMW, ayJUpOBAaHUE U TIPOCMOTP BHJICO (HaiIIOB.
Ji1s BBIIOJTHEHUSI TBOPYECKHX 3aJlaHUH 00ydaromuecs JOJKHBI yMETh CaMOCTOSITEIbHO HAaXOAUTh U
oOpabatbIBaTh UH(OPMALIMIO, AaHATU3UPOBATH €€ U MPEACTABIATH B Ay JUTOPHH.

OcHoBubiME 351eMeHTaMu DYMK 1o kax1oil Teme SIBISIFOTCS KOHTEHT, IJIOCCApHUi, TECTHI,
3ajaHus (MO JBa JOMOJIHUTEIBHBIX TEKCTa Ha Kaxayio Temy). [lpum pabGore Han naHHBIMU
3JIEMEHTaMU HEOOXOIMMO YUUTHIBATh CIEIyIOIlee:

1. KonTeHT mpencraBiseT coboil 0a30BYyI0 TEOPETHUECKYIO YacTh Kypca U COACPKUT
(akTHUECKyI0 M JIEKCHKO-TpaMMAaTH4eCKyl0 HHpOpManuio mo Kaxaoil Tteme. IIpencraBieHHbIN
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MaTepuaia NOJUIEKUT pa30dopy C NpernojaaBaTeieM, OJHAKO OOydalolUMCs PEKOMEHAyeTCsl B
IIPOLIECCE U3YUYEHMSI TEMBI MOCTOSIHHO CaMOCTOSITEIBHO BO3BPALLATHCS K IIPOHICHHOMY MaTEpHaiy
JUTSL 3aKPETUICHUS MTOJTyYeHHBIX 3HAaHUU. J{J1s1 00JIeT4eHnst caMOCTOSTEIbHON padOThI HaJl KOHTEHTOM
oOydaromuMcs pejiaraeTcs raoccapyii (cM. nasee).

Jnst Gornee neTanbHON MPOpadOTKK WH(POPMAIIMK PEKOMEHAYETCS H3y4aTh KOHTEHT 10 JABYM
OTIENBbHBIM BOIIPOCaM, COCTaBIIOIIMM KaXIyl TeMy. B Kypce mpencraBieHbl BOIPOCHI AJIs
IPOMEXYTOUHOTO KOHTPOJSL M TPEeABAapUTEIbHON OLIEHKH IMOJIy4eHHbIX 3HaHUN. OKOHUaTelbHas
OLICHKa MOJKET OCYLIECTBIATHCSA HA OCHOBE pE3yJIbTATOB BBHINOJHEHHUS TECTOB, YCTHOIO OTBETA IO
TE€ME B BUJE MOHOJOTMYECKOTO BBICKA3bIBAHMUS, @ TAK)KE BBIIIOJHEHUS 3aJaHU, MPEICTAaBICHHbBIX B
Ka)XJI0M TEME.

KoHTeHT mpencrtaBieH Ha  AHIIMMCKOM  S3BIKE, YTO  I[IOMOIaeT  peaau30BaTh
KOMMYHHMKaTUBHBIN IIOJX0J] BO BpEMS 3aHATUM.

2. T'moccapuii mpenctaBisieT coOOil BCIIOMOTATENBHBIA AJIEMEHT U COJCPKHUT 0a30BYIO
JEKCUKY MO Kaxaod TteMe. [l KaXIoH JIEKCHMYECKOM €OUHMIBI TJ0ccapus IPEACTaBICHO
OOBSICHEHHE Ha aHIMVIMHCKOM si3blke M mepeBoi. s oOyuaromuxcs, UMEIOMIMX 3HAUYUTENIbHYIO
HOJTOTOBKY, pa300p JIEKCUKH PEKOMEHAYETCSI HAUMHATh ¢ O0BSICHEHUS U TOJIBKO ITOTOM HEPEeXOANUTh
K TIepeBO/Y, MEHEe MOATOTOBJIEHHbIE CTYAEHThI MOTYT IOJb30BaThCS TOJIBKO mepeBoaoM. [Ipumep
WCIIOJIB30BAaHUS KAKIOW JIEKCMYECKOW EIUHMIBI B KOHTEKCTE IIPHUBENEH HENOCPEACTBEHHO B
KOHTEHTE, T.€. IVIOCCapUil COAECPKHUT TOJBKO T€ JIEKCUYECKUE €IMHMIIbI, KOTOPBIE HCIONb3YIOTCS B
KOHTEHTE.

[IpenogaBaTesib MOKET HCIOJIB30BATh IJI0CCAPUM Ui KOHTPOJI YCBOEHUSI 00YyYarolMMHUCS
HOBOH Npo(hecCHOHaIBbHON JIEKCUKH, a TAKXKe JUIsl MMChbMEHHBIX IPOBEPOYHBIX PaloT.

B xone u3ydeHHs TUCHUIUIMHBI 00OYYalOUIHecs MOTYT COCTaBISATh COOCTBEHHBIX TJIOCCAPHH,
BKJIIOYAIOLIHI B ceOst HAaOOp paHee He U3BECTHBIX CIIOB M BBIPAXKECHUH.

3. Tectbl &1 CAMOKOHTPOJISL HCIOJB3YIOTCA Ui KOHTPOJISL YCBOEGHHUS MPONIEHHOIO
MaTepuaga M JOJDKHBI BBIIOJHATHCS CTYIEHTAMH CAMOCTOATENBHO. TecTsl comepskaT BOIPOCHI
pa3IMYHBIX TUIIOB: HA OJMHOYHBIA, MHOXXECTBEHHBIH BHIOOp, Ha BHIOOP NPOIYIIEHHBIX CIIOB, Ha
BJIOKEHHBIE B TEKCT OTBETHI, Ha CONOCTaBleHWE W T.1. IIpm oTBeTe Ha BONPOCHI TECTOB HE
pPEKOMEHAYETCS T0JIb30BAaThCS CIPAaBOYHBIMU MaTepuanamu. [lociie BBINOIHEHUS TECTOB ydaluiics
noJgy4aeT HHPOPMALMIO O Pe3yIbTaTaX U MOXKET OOPATUTHCS 3a JONMOJHUTEIbHBIMU Pa3bsICHEHUAMU
K IPEenoaBaTesio, MO3TOMY TECThl MOTYT OBITh MCIIOJIB30BaHbI KakK JUIsl BHEAY TUTOPHOM, TaK U JJIs
ayIMTOPHOM paboThl. TecThl TpencTaBlIeHBl HA aHTJIMHCKOM SI3bIKE.

4. 3amaHus conepkaT JBa PA3IMUYHBIX BUAA pabOTHl OOYYAIOUIMXCS: YCTHBIA — YTEHUE U
Iepecka3 TEeKCTa C LEIbI0 MPOBEPKH OOIIEro M JETAJbHOIO MOHMMAHUS COJAEP)KaHUs U yMEHUs
BBIIETIUTH TJIABHYIO MBICIIb TE€KCTa C IMEpeAayvell ero KpaTKOro CMBICIA; NMHCbMEHHBIM — MEepEeBOJ
TEKCTa C PYCCKOTO SI3bIKa HA aHIVIMNCKUMN C LIEJIBIO 3aKPEIUICHUS N3YYCHHBIX JICKCUUECKUX €AVHULL U
rpaMMaTH4Yeckux Mojeneil naHHoi Tembl. [lanHbie (GopMbl paboOTHI MO3BOJIAIOT MPENONABATEIIO
nepepacnpesenuTb yd4eOHOoe BpeMs, MAaKCHUMaJbHO HCIOJb3Yysl CaMOCTOSATENIBHYIO paboTy
o0yyaromuxcs Ui Toro, 4Toosl 6osee 3pPEeKTUBHO MPOBOAUTH AYAUTOPHBIC 3AHATHS.

[IpencraBinennsie B DOYMK martepuanbl comepkaT HeaIanTUPOBAHHBIE WJIM HE3HAYUTEIHHO
aJalTUPOBAHHBIE TEKCTbl M3 OPUTMHAJIBHBIX AHIJIOSA3BIYHBIX HCTOYHUKOB, PAacCUUTAHHBIE Ha
CTYJIEHTOB, BJIAJCIOIIUX AHTIUNCKAM SI3bIKOM Ha YPOBHE BBIIIE CPENHEro. JJaHHbBIE TEKCTBI MOTYT
OBITh HMCIOJB30BAHBI JJIsi JIOTOJHUTENFHOW paboThl HAa 3aHATHAX C NpenojaBaTelieM WIH s
CaMOCTOSITENIBHOTO M3y4yeHHs. VIcrob30BaHne TEKCTOB MO3BOJIAET, C OHOM CTOPOHBI, 3HAYUTEIBHO
000raTUTh CIIOBAPHBIH 3arac 3a CYeT COBPEMEHHON OO0IEsA3bIKOBOI U MPO(ecCHOHANBHOM JTEKCUKH,
a C Ipyroy CTOPOHBI, PACIIUPSTh KPYrO30p U OTCJICKHUBATH TEKYIIHE TCHACHIUU B 3KOHOMUYECKOU
00J1aCTH, YTO SIBIISICTCSI OCHOBOM MOJTOTOBKHU CIIEIIMATIMCTOB BBICOKOTO YPOBHs. PaznuuHas cTeneHb
CJIOKHOCTH TEKCTOB IO3BOJISIET CTYIACHTAM C Pa3HBIM YPOBHEM IOATOTOBKHM BBINIOJHATH 3aJaHUSA,
COOTBETCTBYIOIIUE UX crIocoOHOCTsAM. PaboTa Haj TekcTaMu TpeOyeT OT 00ydarouIixcsl He3aBUCHMO
OT YPOBHS UX NOJATOTOBKHM YMEHUS pabOTaTh CO CIIOBapeEM.

[Tomumo npencTaBIeHHBIX BbIIIE OCHOBHBIX 31eMeHTOB DYMK, B HEKOTOpBIX TeMax Kypca
IIPEJICTABJICHBl TAKXXE BCIOMOTAaTelbHbIE 3JIeMEHTHl. OOHMM M3 TaKHX DJIEMEHTOB SBISIOTCS
npe3enTanmy. [Ipe3eHTanun co3aHbl HA OCHOBE KOHTEHTA TaKUM 00pa3oM, YTOObI TOMOYb YCBOUTh
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WHPOPMAIIMIO KOHTEHTAa, TPEACTaBRNsIsi €€ B HAIJSAJHOM CTPYKTYPUPOBAaHHOM BHUJC, U
PEKOMEHIYIOTCS YUYaIMMCS JUIS CAMOCTOSTEIEHOTO IIPOCMOTpa MOCie NPOYTEHUS] KOHTEHTA.

[IperonaBaTenns O IKETAHWIO MOXKET BKJIIOYATH B pabOTy HaJ TEMOW BHUACO WU
ayJMoMaTepualbl, HalleJIeHHbIE B TEPBYIO OYepeab Ha COBEPIICHCTBOBAHWE HABBIKOB CITyIIAHUS
(aymupoBaHUsl) U Ppa3BUTHSA CIIOBAPHOTO 3araca ydamuxcs. JlaHHele MaTepuanbl MOTYT OBITh
UCIIONB30BaHbl KaK s ayJUTOPHOM, Tak M JJsl CaMOCTOATENFHON BHEAayAWTOPHOW paloThI,
0COOEHHO 00yYarOIMMUCS, UMEIOIIUMHU 3HAYUTENbHYIO S3bIKOBYIO IIOJTOTOBKY.

B kadecTBe BCIIOMOTaTeNbHOTO 3JIEMEHTA UCIIONB3YIOTCS TAKXKE POJIEBBIE UTPHI M CUTYaluu
Ui aHanmu3a (KEWChI), KOTOpBIE TPEACTABISIIOT COO0OW peajbHBIE WM MPHUIYMaHHBIC JEIOBBIC
curyauun. [Ipu pabore Hag HUMHU HEOOXOJMMO CHa4aja M3YYHTh HUMEIOLIYIOCS MO KOHKPETHOH
CUTyaluu WH(OPMAIMIO, YTO SIBJISETCS OYCHH TOJIE3HBIM SJIEMEHTOM CaMOCTOSITEIbHOW pPaboOThI
yUaIluxcsl, Tak KaK MOXET OBITh YCIEUIHO BBIITOJHEHO M TEMH OOYYaIOMIMMUCS, KTO HCIBITHIBACT
3aTPYIHEHUSI TPU M3YYEHHH Kypca B CBSI3M C HENOCTATOYHOMW NOATOTOBKOH. PoiieBble HIphI
PEKOMEHIyeTCsl MPEACTAaBIATh B paMKax ayAMTOPHBIX 3aHATHH, 4TOOBI y mpernopaaBaTess Oblia
BO3MOXXHOCTh COBMECTHO C YYalIMMHCS TPOAHAIM3UPOBATh MPEIACTABICHHBIH (aKTHUECKUN U
JEKCUYECKUI MaTepuan. AHalu3 Kelica MOXET OBITh BBINOJNHEH CTYJIEHTAaMH CaMOCTOSATENFHO C
MpeaACTaBJICHUEM Ha 3aHATUN TOJIBKO BI)Ipa6OTaHHOFO pelIcHu.

Beibop snementoB DYMK nans u3ydeHus omnpesenseTcss HpernojaBaTesieM, HCXOIs U3
NOTPeOHOCTE MW YpPOBHS KOHKPETHOW TPYIIBI YyYalllUXCs, OJHAKO OCHOBHBIC O3JIEMEHTHI
PEKOMEHIYIOTCS BCEM O0YYarOLIMMCS IS 0053aTEIbHOTO H3YYCHUS.

TpeGoBanus k opopmiIeHHIO 0TYETA N0 NPAKTHYECKOI padoTe.

Otuer poMkeH OBITh BBINOJIHEH B MAIIMHONKMCHOM BapHaHTE B COOTBETCTBUHM C
HOPMATUBHBIMH  TpeOOBaHUSAMH K  OGOPMIICHHIO  HAYYHO-HCCIICJIOBATEIILCKUX  OTYETOB.
Pexomenayembiii o0beM paboTel — 5-15 mewatHbix aucToB. Crniocod odopmienus: 12-14 keris,
Times New Roman. Cnaua — me4aTHbIM BapHaHT Ha ucTax ¢popmara A4 ¢ OJHON CTOPOHBI.

OTueT O BBIOJHEHUH CaMOCTOSITEIbHON PAabOTHI MpEACTaBIsSIeTCs OOydaroUMMcs B CPOK,
CTPOTO COOTBETCTBYIOIIMK KaJeHIApHOMY TpaduKy ydeOHOTo mpolecca JaHHOW AMCUMIUIMHBL B
NIEPUOJ DK3aMEHAILIMOHHOM CECCUU OTYET Ha MPOBEPKY HE IPUHUMAETCS.

IIpu BO3BpaTe NPOBEPEHHOH, HO HE 3aYTEHHOM pabOThl OOYYAIOLIMICA OMKEH BHECTH
UCIIPABJIEHUS] B COOTBETCTBUM C 3aMEUYaHMUSAMU IPENojaBaTelis U IepenaTs paboTy Ha MOBTOPHYIO
npoBepky. [Ipu ornpaBke paboThl Ha MOBTOPHYIO MPOBEPKY 00s3aTENBHO MPECTABIATH PaboTy C
YKa3aHHBIMH B IIEPBBIN pa3 3aMEUaHUSIMHU.

OtueTsl, mnpenacTaBieHHbIE 0e3 COOMIONEHUS YKa3aHHBIX MpaBWJ, HAa TMPOBEPKY He
IIPUHAMAOTCS.
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[Tpunoxxenue 2
MeTtoauyeckue yKkazaHusi K CaMOCTOSATeJIbHOI padoTe o0yyaromuxcs
ens camocTosiTenbHON pabOTHI MO JUCHUIUIMHE «JleTOBOM MHOCTpaHHBIM SI3bIK (OM3HEC-
AQHTTTUNCKUIN)» — 3aKPENUTh TEOPETUUECKUE 3HAHUS U MTPAKTUUYECKHE HABBIKUA B 00JIACTH aHTJIUHCKOTO
SI3BIKA.
CamocTosaTenbHas paboTa mpedrnojaraeT MOATOTOBKY MOHOJOTHYECKOTO BBICKA3bIBAHMUS;
pa3paboTKy | pelIeHre 3aJaud; TOUCK WHPOPMALIUHU TI0 TeME; TBOPYECKOE 3a/laHHe; MOATOTOBKY K
TECTHUPOBAHHUIO.

HepequL TEM JJIsI CAaMOCTOSTEIbHOM pa6OTBI IMPCACTABJICH B HI/I)KCHpPIBe,Z[eHHOﬁ Ta6J'II/II_Ie.

HasBanue TeMbl yueOHOM TUCIUILTAHBI

Ilepeuenb camocTosITENILHON PabOTHI

Communication

IToaroroBska k MOHOIJIOTY, 6606,[[6 10 TCMC

Building relationships

IToaroroska k MOHOIJIOTY, 6606,[[6 10 TEMC

Job satisfaction

[ToaroroBka k MOHOJIOTY, O€ce/ie 1o TeMe

Risk

[ToaroroBka k MOHOJIOTY, O€cesie Mo TeMe

Management styles

[ToaroroBka k MOHOJIOTY, O€cesie 1o TeMe

Raising finance

[ToaroroBka k MOHoOJIOTY, Oecesie Mo TeMe

Customer service

[ToaroroBka k MOHOJIOTY, Oecesie 1o TeMe

Crisis management

[ToaroroBka k MOHoOJIOTY, Oecesie Mo TeMe

TpebdoBanus K 0()OPMIICHUIO 0TYETA 10 CAMOCTOSATEILHOM padoTe

[InceMeHHBI OTYET

Otder mOMKEH OBITH BBINIOJHEH B MAIIMHOMKHCHOM BapHaHTE B COOTBETCTBUU C
HOPMAaTUBHBIMM  TpeOOBaHUAMHU K  OQOPMIICHHIO  HAy4YHO-UCCIIEOBATEIBCKUX  OTYETOB.
Pexomennyemsblii o0beM paboTel — 5-15 medatHsix auctoB. Cnoco06 odopmienusi: 12-14 kerins,
Times New Roman. Cnaua — nmedaTHbIN BapyaHT Ha JucTax ¢popmara A4 ¢ OTHOH CTOPOHBI.

VYcTHbI OTYET

YcTHOE BBICKa3bIBaHUE JOMKHO OBITh TpPaMMATUYECKH M (DOHETHUECKH KOPPEKTHBIM,
JIOTUYHBIM, PACKPBIBAIOIIUM MTOCTABICHHYIO TEMY M PEIIAOIIUM 0003HAYCHHBIE 3aa4H.

O06beM yCTHOTO MOATOTOBICHHOT'O MOHOJIOTHYECKOTO BHICKA3bIBAHUS JOJIKEH ObITh HE MEHEE
25 mpenyioKEeHUN W colepkaTh He MeHee 15 emuHuil HOBOM JieKCHKUA. OOBEM MOATOTOBKH MPOUYUX
YCTHBIX OTYETOB — B 3aBUCUMOCTH OT UCXOJHOTO 3aJIaHHUS.

Bo Bpemsi mpeseHTanuu oTueTa pasperniacTcs MOJIb30BAThCSA IUJIAHOM, COAEpKaIuM 3-5
KOPOTKHUX Ha3bIBHBIX MPEAJIOKEHUM.

Obpa3zer; opopmileHUs] TUTYJIBHOTO JIMCTa OoTYeTa npuBeAéH B [lpunoxenun 4 HacTOSAMIKX
METOANYECKUX YKA3aHUN.

OTueT O BBIOJHEHUH CaMOCTOSITEIbHON PabOThHl MpeAcTaBisIeTCs OOydYaloUIMMCS B CPOK,
CTPOTO COOTBETCTBYIOIIMU KaJeHIApPHOMY TpaduKy y4eOHOTO Tmpolecca JaHHOW AMCHUIUIMHBL B
NEPUOJ dK3aMEHALIMOHHOM CECCUU OTYET Ha MPOBEPKY HE IPUHUMAETCS.

[Ipu BO3BpaTe NPOBEPEHHOH, HO HE 3aYTCHHOW pPabOTHl OOYYAIOUIMICS TOJKEH BHECTH
UCIIPABJIEHUS! B COOTBETCTBUM C 3aMEYaHMUSMU IperojaBaTelis U IepeaaTh paboTy Ha MOBTOPHYIO
npoBepKy. IIpu ornpaBke paOoThl Ha MOBTOPHYIO MPOBEPKY 00S3aTENBHO NMPEACTABIATh paboTy ¢
YKa3aHHBIMH B IIEPBBIN pa3 3aMeUaHUSIMHU.

OTtderhl, mNpeAcCTaBICHHBICE 03 COOMIONCHUS YKa3aHHBIX TIPABHII,
IPUHUMAIOTCS.

Ha TIPOBEPKY He
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