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BBO/JHAA YACTbD

1. EJIX OCBOEHUA JUCHUITJINHBI
HensamMu ocBoeHHMS TUCHMIUIMHBI «HOCTpaHHBIN S3BIK» SBISIOTCA (HOPMUPOBAHHE Yy
0o0yyarolMXcsi HaBbIKOB M YMEHUH MHOSI3BIYHOIO OOLICHMs: YTEHUE aJalTUPOBAaHHON U
ayTEHTHYHOH JINTEPaTyphl C pa3IMYHBIMU LEJSIMH, yyacTue B Oecesie MOBCEJHEBHOTO JIEJIOBOTO U
00IIIeHayYHOT0 XapakTepa, YMEHHE BECTH MEPENUCKY OOMXOMHOTO M JIEJIOBOTO XapaKTepa; OOIIe
KOMMYHHUKAaTHBHON KOMIIETEHIIMM OOYYarolluXcs, pPa3BUTHE U COBEPLICHCTBOBAaHHME HABBIKOB
OOIIeHUs; HABBIKOB YTEHUs, ayJUpOBaHMsA, TOBOPEHUS M IMCbMa HA AaHIVIMHCKOM S3bIKE;
NOHUMaHHUE IHAJOTHYECKOM W MOHOJIOTMYECKOH YCTHON peuM; CUCTEeMHBIX 3HaHHWH B o0jacTu

peanuii 1 KyJIbTypbl MUPa U3y4aeMOTO SI3bIKa U MEKKYJIbTYPHBIX Pa3IN4nM.

2. TIEPEYEHb IIJTAHUPYEMBbIX
JANCIHUITVIMHE

[Tnanupyemble pe3yabTaTbl 00y4eHHUs MO TUCHUILUINHE, COOTHECEHHBIE C YCTAaHOBJICHHBIMU B
o0pa3oBaTeNbHONW MpPOrpaMMe HHAMKATOPAMHU JIOCTHKECHUS KOMIIETEHIMH, MpPEICTaBICHB B

PE3YJIBTATOB OBYYEHHUA 11O

Tabymue 1.

3. MECTO YYEBHOM JIJUCHUILJIMHBI B CTPYKTYPE OIl

3.1.

VYyebHasgs OUCUUIUIMHA

«IHOCTpaHHBIN  SA3BIK»

OTHOCUTCA K 00s3aTelIbHBIM

JTUCIUIUIMHAM Y4eOHOro Iu1aHa o0pa3oBaTebHOM MPOrpaMMBl.

Taonuma 1

IInanupyemble pe3ybTaThbl 00y4eHHs M0 AUCHHUILINHE, COOTHECEHHbIE C YCTAHOBJIEHHbBIMH B
o0pa3oBaTe1bHON NPOrpaMMe HHAMKATOPAMH AO0CTHKECHHUS

Kon n Kon u HaumenoBanue | Ilnanupyemsle pe3y/ibTaThl 00yUeHUsI N0 AMCIUIIIMHE
HAHMEHOBaHHe HHIHKATOPOB
KOMIIeTeHLIMH AOCTH:KEHM
BBINYCKHUKA KOMIIeTeH 1M i
1 2 3
YK-4. Criocobern | YK-4.1. Ucnionp3yer 3HaTh: MOHATUA, TEPMUHBL, OMPEACICHUS, UCIOJIb3YEMbIE
MIPUMEHATh COBpPEMEHHBIE B Kypce «VHOCTpaHHBIH s3BIK»; (OPMBI YCTHOTO H
COBpEMEHHBIE KOMMYHHKATHBHBIE MUCBMEHHOTO OOIICHUsI, HEOOXOAUMBIE JUIS TOCTHKEHHUS
KOMMYHHKAaTUBHBI | TEXHOJIOTHUH Ha MTOCTaBJICHHBIX LENEH.
€ TEXHOJIOTHH, B PYCCKOM U YMeTb: CTPOUTH LEJIOCTHBIC, JIOTUYECKH CBSI3HBIC
TOM YHCJIE Ha WHOCTPaHHOM(BIX) BBICKA3bIBaHUS B PAa3HBIX (YHKIMOHAIBHBIX CTHIISX
WHOCTPAaHHOM(BIX) | sI3bIKe(aX) JUIS YCTHOW WM TIMCBMEHHOW pedd; BECTH Oecedy Mo Temam,
sA3bIKe(ax), AT aKaJIEMHUYECKOT0 U MIPOMICHHBIM B Kypce.
aKaZIeMUYECKoro | MpodeccHOHaIbHOTO Biiagerb: HaBBIKAMH HCCIICAOBAaHMUSA IHMCBMEHHBIX H
u B3aMMO/ICUCTBUSI. YCTHBIX TEKCTOB; HABBIKAMH aHaIHM3a MPOQeCcCHOHATEHON
npogeccCHoHAIBEHO JUTEepaTypsl M TEPUOAMYECKUX W3JAaHUM; HaBbIKaMHU
ro aHajaM3a TPaMMaTHYECKUX  S3BIKOBBIX  CPEIACTB |
B3aMMOJCHCTBUSA nepesadyy X Ha POJHOM SI3BIKE.
YK-4.2. CBoOomHO | 3HATBH: ONTUMANBHBII MHUHHUMYM TpPaMMaTHYECKUX
BOCIIPHHUMAET, MOJENeH M JIEKCHYECKHX EIOWHUL], XapaKTepHBIX UL
aHAIM3UPYET U | YCTHOTO M NHCBMEHHOrO  OOIIEHUs;  OCHOBHBIE
KPUTHUYECKH OIEHHBAET | TEMaTHYECKUE pa3JIelibl Kypca.
aKTyaJIbHbIC YMeTb: aHaIM3UpPOBATh U MHTEPIPETHPOBATH ayIHoO-,
poccuiickue U | BUICO- M TEKCTOBbIE MaTepHajbl HA AHIJMHCKOM S3bIKE
3apyOeKHEBIE 0 JAaHHOM DJKOHOMHUYECKOM TEeMaTHUKe; COCTaBJIATh
HUCTOYHHUKHU MOHOJIOTMYECKUE BBICKA3bIBAHUS Ha aHTJIMICKOM S3BIKE.
uHpopMarmu B 1ensx | BiageTb: HaBbIKaMH [TOKUCKA, BEIOOPA, aHATN3A SI3BIKOBBIX
aKaleMHUECKOI0 CPEACTB B 3aBUCHMOCTH OT LIEJIM U CUTYyallMM OOIICHHUS;
B3aMMOJEHUCTBUS. HaBbIKAMM KOMMYHMKAallUd B HWHOA3BIYHOM  cpene;
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HaBBIKAMH COCTABJICHUS W CUCTEMATHU3AIUU TIIOCCAPUS T10
JTAaHHON YKOHOMHYECKOH TeME.




OCHOBHAA YACTDH _
1. OFBEM JUCHUMIIJIMHBI 1 BU/Ibl YHEBHOMU PABOTbI

Pacnpenesienne Tpy10eMKOCTH Y4eOHOW TUCUMIJIMHBI IO BUIaAM padoT
10 cemMecTpaM JJisi 04HOM Gopmbl 00yUeHust

TpynoeMKOCTh

Bun yueOHoIT paboTHI

3a4.

ca.

gac.

110

ceMecTpam

2

3

OO6mast TpyJO€MKOCTh JUCIUIUTAHBI II
y4eOHOMY IJIaHy

288

72

72

72

72

KonTakTHas pa60Ta, B TOM YHUCIIC:

128

32

32

32

32

AyIuTOpHBbIE 3aHATUS

128

32

32

32

32

Jlexumu (JT)

IIpaxktrueckue 3amsaTus (113)

128

32

32

32

32

CamocrosTensHnast padora (CPC)

160

40

40

40

40

B TOM YHUCIJIC:

KypcoBas paboTa (IIpOeKT)

B TOM YHCJIC:

KOHTaKTHas paboTa (MHIMBHIyaJIbHbIC
KOHCYJIbTallMH U 3aIINTa KypCOBOM
paboThI)

KOHTPOJIbHBIE PAa0OTHI (10 yueOHOMY
TUIaHy)

DK3aMeH

B TOM YHUCIJIC:

KOHTaKTHast paboTa (KOHCYJIbTALUU Tepe]T
9K3aMEHOM)

3auet/IudpepeHnmpoBaHHBIN 3a4eT

16

2. COAEP)KAHHUE PA3JIEJIOB JUCIHUIIJIMHBbI
TemaTuyeckuii MiaH, CTPYKTYPUPOBAHHBIA IO BUJAM YYEOHBIX 3aHATHH C YKa3aHHEM HX
00BEMOB B COOTBETCTBHHU C YUSOHBIM IJIAHOM

No HaumenoBanue Tembl yueOHOM Bunpl yueOHOI 1esITebHOCTH, ®dopma
NESITEIIbHOCTH, BKITFOYast BKITIOYAsl CAMOCTOSITEIILHY IO TEKYIIEeTO
CaMOCTOSITENIbHYIO paboTy paboTy 00yJaronmxcs B yacax KOHTPOJIA
oOyudatromuxcs (B 4ac.) J 113 CpP BCETO yCIIEBAEMOCTHU
1 Careers 12 12 24 TECTBI
2 Companies 10 14 24 TECThI
3 Selling 10 14 24 TECThI
4 Marketing 12 12 24 TECThI
5 Brands 10 14 24 TECThI
6 Travel and culture 10 14 24 TECThI
7 Change 12 12 24 TECThI
8 Company structure 10 14 24 TECThI
9 Advertising 10 14 24 TECThI
10 Cultures 12 12 24 TECTBI
11 Human Resources 10 14 24 TECTBI
12 Ethics 10 14 24 TECTBI
3auver, 1upepeHIPOBAHHBIN 3a4eT 16
UTOro 128 160 288




3. COAEP KAHUE JUCIUIIJINHbI

3.1.Conepxanue JIEKIIHOHHBIX, NMPaKTHYEeCKHUX 3aHATHH. Coaepxanue

CaMOCTOSITEJIbHOM PadoThlI.

Tema 1 Careers

IIpakTnyeckoe 3anaTue. Career plan, social networks and career prospects. Managing
people’s careers.

CamocTosiTebHast padoTa. [loaroroBka kK MOHOJIOTY U Oecesie ¢ MPEenoaaBaTeIeM.

Tema 2 Companies

IIpakTuueckoe 3ansaTue. Companies and their types. Company performance.

CamocrosiTesibHas padoTa. [lonroroBka k MOHOJIOTY U Oecesie ¢ mpernoaaBaTeeM.

Tema 3 Selling

IIpakTuyeckoe 3ansaTue. Ways of selling: street markets, cold calling, selling online, B2B
E-commerce: advantages and disadvantages.

CamocrosiTesibHas padoTa. [lonroroBka k MOHOJIOTY U Oecesie ¢ pernoaaBaTeeM.

Tema 4 Marketing

IIpakTuyeckoe 3ansaTue. “Marketing mix”: The 4 Ps and the 4 Cs. Marketing methods.
Successful and unsuccessful marketing.

CamocrosiTesibHas padoTa. [lonroroBka kK MOHOJIOTY U Oecesie ¢ mpernoaaBaTeeM.

Tema S Brands

IIpakTuyeckoe 3ansaTue. Brand management. Successful and luxury brands

CamocTosiTebHast padoTa. [loaroroBka k MOHOJIOTY U Oecesie ¢ MPEenoaaBaTeIeM.

Tema 6 Travel and culture

IIpakTnueckoe 3ansitue. Business travel services

CamocrosiTesibHas padoTa. [lonroroBka kK MOHOJIOTY U Oecesie ¢ mpernoaaBaTeeM.

Tema 7 Change

IIpakTyeckoe 3ansaTue. Managing change successfully. Change-related problems.

CamocTosiTesibHast pa6oTa. [10roToBKa K MOHOJIOTY U Oecejie ¢ MPETnoAaBaTeiieM.

Tema 8 Company structure

IIpakTnueckoe 3ansiTue. Successful organisations. New business structures: flexibility and
flat structures.

CamocTosiTesibHast pa6oTa. [1oroToBKa K MOHOJIOTY U Oecejie ¢ MPETnoaBaTeiieM.

Tema 9 Advertising

IIpakTnueckoe 3ansaTue. Types and goals of advertising. Advertising campaigns.

CamocTosTebHas padoTa. [loaroroBka Kk MOHOIIOTY U Oeceie ¢ IPENoAaBaTeIeM.

Tema 10 Cultures

IIpakTnyeckoe 3ansitue. Cultural differences. Cross-cultural communication.

CamocTosiTesibHast pa6oTa. [1oroToBKa K MOHOJIOTY U Oecejie ¢ MPEnoaBaTeiieM.

Tema 11 Human Resources

IIpakTuyeckoe 3ansaTue. Personnel assessment and development.

CamocTosiTebHast padoTa. [loaroToBka kK MOHOJIOTY U Oeceie ¢ IPENoAaBaTeIeM.

Tema 12 Ethics

IIpakTueckoe 3ansaTue. Corporate responsibility. Industrial espionage, corporate
espionage, intellectual property theft.

CamocTosTebHast padoTa. [loaroroBka kK MOHOJIOTY U Oeceie ¢ IPEnoAaBaTeIeM.

4. METOAUYECKHUE YKA3ZAHUA JJIS1 OBYYAIOIIUXCSA 110 OCBOEHAIO
JAUNCHUIIVIMHBI
AynutopHasi padora
OCHOBHBIMH ~ BHJIaMH  ayJUTOPHOH pabOThl OOydYalOUIMXCSl SABISAIOTCS  JIEKIUM U
MMPAKTUYCCKUC 3aHATUA.
IIpakTnyeckue 3aHATUS CIyXaT JUIsl 3aKpeIyICHUs HM3YYEHHOTO MarepHala, pa3BUTHUS

5



YMEHHUI U HaBBIKOB MOATOTOBKHM COOOIIEHUH MO MpoOieMaTuke, MpUOOpPETEHHs OMbITa YCTHBIX
nyONUYHBIX BBICTYIUICHUH, BENEHUS MAMCKYCCHM, apryMEHTAllMd M 3allUThl BbIJIBUTAEMbIX
MOJIO’KEHUH, a TaKXKe NIl KOHTPOJIA MPEnoJaBaTeieM CTENEeHU MOATOTOBICHHOCTH O0YyYaroluXcs
0 U3y4aeMOH TUCIHUILIHHE.

[IpakTrueckoe 3aHATHE TpeanonaraetT CBOOOAHBIM OOMEH MHEHUSMH TIO H30paHHOU
tematuke. OH HauYMHAETCA CO BCTYIUTEIBHOIO CJOBa IpernojaBaTelisi, (OpMYyITUPYIOIIEro Lelb
3aHATHS W XapaKTEepHU3YIOIIEro €ero OCHOBHYI THpoOjieMaTHKy. 3aTeM, Kak MpaBuIo,
3acIylIMBAIOTCA  cooOmeHus oOywarommxcs. OOcykIeHue CcooOLIeHHS COBMEIIAeTcs ¢
paccMOTpeHHEeM HaMeueHHBIX BOMpocoB. CooOluieHus, npearnoaramime aHaiu3 myoaukanui mno
OT/JENBHBIM BOINPOCAM MPAKTUYECKOTO 3aHSATHS, 3aCIyIINBAIOTCS OOBIYHO B CEPEIUHE 3aHATHS.
[Toompsiercs: BbIIBUXKEHUE U 00CYXI€HNUE albTePHATUBHBIX MHEHUH.

KayectBo yueOHOM paboThl 0OydaromMXcsi NpenojaBaTelb OLEHUBACT B  KOHIIE
MPAKTUYECKOT0 3aHATHUS, BBICTABIISAS B pa00OUnil )KypHaJ TEKYIIHUE OLIEHKH.

KoncyabTamum rmpoBoasrcs A BceX  OOydYalomuXcs 10  IpeaBapUTeNbHOU
JIOTOBOPEHHOCTH C MpernoiaBaTeeM U B paMKax rpaduka mposeaeHus KoncyiabTauuii. C rpadguxom
IPOBEICHUS KOHCYIbTAlMI MpenoaBaTeisi MOKHO 03HAKOMHUTHCS Ha Kadezape.

CamocrosiTesibHast padora

CamocrostenbHass paboTa — H3y4eHHE MaTepuala MPAaKTUYECKHX 3aHATHH U
PEKOMEH/I0BAaHHOM JIUTEpaTyphbl, BBHIMOJIHEHHE 33JaHMN MpenojaBaTeisi, a Takke MNpopabdoTka
OTJENBHBIX TEM M AaCMEeKTOB JAWUCHUIUIMHBI B BHJE JOKIAJ0B W COOOLICHWH, MOJIrOTOBKA K
IPOMEXKYTOUHOM aTTecTaliHy.

IIpome:kyTOUHAs aTTeCTALMS

N3ydyenne  OUCHMIUIMHBI ~ 3aKaHYMBAETCA  MPOMEKYTOYHOM aTTeCTalMed, KoTopas
NPOBOJUTCA 1O BceMy ee coiepxanuto. dopma MPOMEKyTOUHOM aTTecTaluu, MpeayCMOTpeHHAs
y4eOHBIM TIJIAaHOM — 3a4eT, Tu¢HepeHITNPOBAHHBINA 3a4ET.

K mpomMexyTouHO# aTtTecTanuu IOMyCKarTcs o0ydaromuecs, KOTOpble CUCTEMAaTUYEeCKH, B
TEUYEHUE BCETO ceMecTpa paboTaiay Ha 3aHATHSAX W TOKa3ajl YBEPEHHBIC 3HAHHS IO BOIIPOCAM,
BBIHOCHBIITUMCS Ha TPYIIIOBBIC 3aHATHUS.

5. OHEHOYHBIE CPEACTBA 110 JUCHUIIJIMHE

5.1.IlosicHUTE/IbHAA 3aNIMCKA

B cootBerctBun ¢ TpeboBanusmMu OI'OC BO mo chnenuanbHOCTH DKOHOMUYECKAs
0€30MacHOCTb AJIsl MPOBEACHUS TEKYLIETO KOHTPOJISI YCIIEBAEMOCTH U MTPOMEXYTOUHOH aTTecTalun
TUCIUIIMHBL «HOCTpaHHBIN S3bIK» pa3paboTaHbl OIIEHOYHBIE CPEJCTBA MO JAHHOW JAUCUUIUIHHE,
SBIISIIOIINAECS HEOTHEMJIEMOW  YacThl0  y4eOHO-METOJMYECKOW JOKyMEHTAllMd B  paMKax
peanuzyeMoit OCHOBHOM 00pa3oBaTeIbHON MPOTPAMMBL.

5.2. OueHo4HbIE CPEACTBA MPOMEKYTOYHOM ATTECTAIUIO N0 AUCHUIIHHE

DopMoOii MPOMEKYTOUHOM aTTecTallud MO AUCLHUIUIMHE MO pe3ysbrataM | u 3 cemecTpoB
SIBIIIETCS 3a4€T, 1O pe3ysibTataM 2 u 4 ceMecTpoB — qudGepeHIIMPOBAHHBIN 3a4eT.
Bonpocsl /151 IpoBeieHUsI MPOMEKYTOYHOT0 KOHTPOJIS JIsl Oecelbl MO TeMe:
1 cemecTp
Urto Takoe TOprosis?
B gem cocrosT npenmymiecTBa CBOOOTHONH TOPTOBIHU?
Yrto Takoe uMnopt?
Urto Takoe skcropT?
Jlaiite ompeseneHre MOHATHIO TOPTOBBII OanaHc.
Uto 03HauaeT NOHATUE «INEKTPOHHBINH OM3HEC»? KaKkoBbI €ro npenmMyIecTBa u
HenocTaTku?
2 cemecTp
7. UYrto Takoe MapKEeTUHI?
KakoBa ocHOBHas 11€)1h MapKETHHTA?
9. Yro 3nauur 4P?

AN e S e
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10. Yro 3naunt 4C?

11. B kakoM ciyuyae MapKETUHIOBasl I€ATENBHOCTD SIBJISIETCS YCIEIIHOM?

12. Kakue coBpeMeHHbIE TEHICHIIMM MapKETUHTOBOM JAEATEIbHOCTH Bbl MOXKETE HA3BaTh?

13. Yrto takoe Brand-stretching?

14. Kakue u3BecTHbIE OpEHIBI CTPAAIOT OT MOICIOK?

15. ITouemy OpeH/bI BBITOJHBI M KOMIAHUAM U OTpeOUTENIM?

16. Kak MOXHO MpOBOANTH pUOPEHANHT?

17. Onumure KaMIaHUIO MO MPOABMKEHUIO U3BECTHOTO BaM OpeH/a.

18. Kakyto kmaccudukauio OpeH10B Bbl U3ydan?

19. Kak u3mMeHsTCs myTenecTBUs B OM3Hec-Ki1acce B Oy rymemM?

20. Kakumu BO3MOKHOCTSIMU JTOJKHBI pacrojiarath OTenn?

21. IloueMy NOSIBUIHCH JIOYKOCTEPHI?

22. KakoBa CBsI3b MEK]1y TOCYIapCTBEHHOM MOJTMTUKON U aBHA MEPEBO3KaAMU?
3 cemecTp

23. TloueMy KOMIIaHWUHU HE JOJKHBI 3a0BIBATh 0 HEOOXOMMOCTH MEHSTHCS ?

24. Kakue nepeMeHbl MOTYT OBITh YTPOXKAIOIUMHE [ pAOOTHUKOB?

25. KakoBbl (hyHKIIMM MEHEIKMEHTA B TIpOIIecce mepemMeH?

26. Ha npuMepe Kakux KOMIIAaHUH Bbl MOXKETE ITPOJEMOHCTPUPOBATh YIAUHbII Mpoliece
nepeMen?

27.Yro Takoe CBOT aHaIMU3?

28. Kakue npensaTcTBHsS NEpeMEeHaM BCTPEUAOTCA B KOMITAHUSX ?

29. Haz0BUTE OCHOBHBIE TUIIBI OPraHU3ALMOHHON CTPYKTYpPhl KOMIIAHUH.

30. Kakue akTopbl BIMSIOT HA BBIOOP OPraHU3AMOHHON CTPYKTYPHI?

31. Kakue HeTUIIMYHbIE OPraHU3allUY Bbl 3HaeTe?

32. Yto HOBOTO MBI HaOJI0/1a€M B COBPEMEHHBIX KOMIaHUSX ?

33. B yem npeumyIecTBa riOKUX TUTIOB KOMITAHUA?

34. B xakoii KOMITAaHUU XOTEIH OBl pabOTaTh BBl U IOYEMY?

35. Ilens 1 ocHOBHBIE 3a/1a4M cUcTeMbl openspaceoffice?

36. Kakuie MeTo/Ibl M CpeICTBA PEKIaMbl BaM U3BECTHBI?

37.IloueMy pekiiaMa BBITOJHA U KOMIIAHUSIM U OTpeOuTensimM?

38. Kakuie HOBbIE BU/IbI pEKJIaMbl OSIBUJINUCH B MTOCIEAHEE BpeMsi?

39. Onumure pekIaMHyI0 KaMIIaHHIO IO MPOABMKEHHIO U3BECTHOIO BaM OpeHa.

40. Kakue nienu npecieayer pexiama?
4 cemecTp

41. C xakuMu mipo0IeMaMu BO BPEeMsI Iy TEIIECTBUI CTAIKMBAIOTCS I€TIOBBIC JTFOIN?

42. Kak He00X0/1MMO FOTOBUTH COTPYAHUKOB K pab0OTe B MHOTOHAIIMOHAIBHOM KOpriopauu?

43. Kak uzMeHsiercs AenoBasi KyJbTypa KOMIaHUNA?

44. Kakue KyJIbTypHbIE OCOOCHHOCTH JOJIKHBI YUUTHIBaTh OM3HECMEHBI, pab0Tast B pa3HbIX
ctpanax?

45. Kakue KyJIbTypHbIE OCOOCHHOCTH J0JKHBI YUUTHIBaTh OW3HECMEHbI, padoTas B SInoHun?

46. KakoBa cBs3b MeX/1y KOPIIOPATUBHOM KYJbTYpOl U HAlTMOHATIBHOU KyJIbTYpON?

47. ITouemy ceifuac 0COOEHHO YacTo 00cysKaaeTcs mpolieMa )KeHIIUH Ha padote?

48. YKeHUIMHBI-HAYAIbHUKU U MYXYHUHbI-HAYaIbHUKH: Pa3IN4Msl U CPABHEHMS.

49. CoBpeMeHHbIE TEXHOJIOTUU PAOOTHI C IEPCOHATIOM.

50. Kakue ctunu ynpaBiieHUs IEPCOHAIOM BaM HPaBATCS U oYeMy?

51. Kakux ommbok cieayet nuzberats npH noaoope nepcoHana?

52.IloueMy KOMITaHUU HE JTOJIKHBI 3a0bIBaTh 0 HEOOXOAMMOCTH COOJIIOIaTh KOJEKC 3TUYECKOTO
OoBeACHUA?

53. Kakue npecTymieHHst MOTYT OBITh YTPOXKAIOIIUMHE TSI UMHUIKA KOMIIAaHUN ?

54. KakoBbl (yHKIIMU MEHEIKMEHTA B TIpoLIecce COOMIOACHUS 3STHUECKUX HOpM?

55. Ha npumepe Kakux KOMIaHUHM Bbl MOYKETE IPOJAEMOHCTPUPOBATH NTPABUIIBHBIN ATUYECKUI
HOJXO/1 K PELICHUIO CI0XKHBIX Mpo0ieM?



56. UTo Takoe MpOMBIIUIEHHBIN IITTHOHAXK?

57. Kakuie nmpuMepbl KpaKu MHTEIUICKTYaIbHOW COOCTBEHHOCTH BCTPEYAIOTCS B KOMITAHUSAX ?
58. Uro Takoe kubep-nmpecTyrieHus?

59. Yto Takoe OTMBLIBAaHHUE ACHET?

5.3. Tekyuuii KOHTPOJIb yCIIEBAEMOCTH

Texymuii KOHTPOJIb yCIIEBAEMOCTH OOYYAIONIMXCS MO JUCIHMILIAHE MPOBOIUTCS B Gopme
KOHTPOJIBHBIX MEPOIPUATUI: TECTUPOBAHUS, IOJATOTOBKM MOHOJIOTA IO CUTYALIUH.

AKTHBHOCTH O0YYaIONIErocsi Ha 3aHATHIX OLICHWBAETCS HA OCHOBE BBHIMOJIHEHHBIX PabOT U
3aJlaHdi,  TPEIyCMOTPEHHBIX  pabouell  mporpamMmor  aucnumuimHbl.  OOydaroremycs,
MPOMYCTUBIIEMY TMPAKTUYCCKUE 3aHSATHS, HEOOXOAMMO BBINOJHUTH 3aJaHUS CAMOCTOSTEIBHO W
3aIATUTH WX BBINIOJHEHUE MTepe MPernoaaBaTeaeM NPAKTUIECKUX 3aHATHH.

5.3.1. KoHTpO/IbHBIN TeCT VI NPOBeeHNs aTTeCTALMH 110 HTOraM IepBoOro cemecrpa:
1. Selling is the job or skill of making people buy something.
Bri6epute oquH OTBET:
a. Bepno
b. Hesepno

2. The party that consumes goods and services may be referred to as:
BriGepuTe 01uH WM HECKOJIBKO OTBETOB:
a. wholesaler

b. distributor

c. consumer

d. customer

e. buyer

f. client

g. seller

h. retailer

1. supplier

3 . In the process of trade people exchange values they produce for values they
BribepuTe npaBUIbHBIA BapUAHT:

a. want

b. need

c. are given

4. Match the name of the product and its definition:
Goods can be:

1) which were just extracted from the nature but not processed;
2) which are processed but can be used only as a part of a final product;
3) that can be used either for further re-selling without any additional processing or for

personal needs.
1. final products
2. raw materials
3. component parts

5. In terms of trade, B2B stands for:
BriOepure oiH OTBET:

a. bargain to business

b. buyers to buyers

c. business to business

d. buying two bulks



6. Match the explanation with the corresponding type of trade:

1). Selling in big quantities usually for further re-selling or processing.
2). Selling in smaller quantities usually for own needs and direct use.
a. selling in bulk

b. retailing

7. Choose the phrase with the modal verb that has similar meaning to the words in italics:
I suggest you to try to change the way you work with clients from hard sell to soft sell.
Bribepure ouH OTBET:

a. you must

b. you have to

c. you need to

d. you should

8. If we look at who is involved in selling, we can distinguish:

1. - when companies bid for government contracts;

2. - when the buyer and seller are doing business together rather than the seller is trying to fill
the buyer's needs;

3. - when the seller is more oriented on meeting the buyer's needs.

a). B2B b). B2G ¢).B to customers

9. Surveys show that consumers prefer soft sell to hard sell.
Bribepure oauH OTBET:

a. Bepno

b. HeBepHo

10 .Free tradeis an international trade with a lot of restrictions.
Bri6epute oauH OTBET:

a. Bepno

b. Heepho

11. Dos are the rules for the businesspersons how to behave in the country of the business
partner.

Bri6epuTe oauH OTBET:

a.Bepno

b.Hesepno

12. A meeting never has a leader.
BriGepute ouH OTBET:

a.Bepno

b.HesepHo

13. Choose the best ending to the sentence:
Bri6epuTe oauH OTBET:

a. Don't make a decision

b. Make the decision

c. Don't make the decision

14. I have bought the ticket for the business trip to London. I tomorrow.
Bri6epute ouH OTBET:
a. will fly



b. am flying
c. fly

15. We [[1]] connect with you about job interview. It is possible.
Bri6epute oquH OTBET:

a. can not

b. can

c. ought to

d. mustn’t

16. Where can we find food in London?
Bribepure ouH OTBET:

a. goodest

b. gooder

c. the best

d. better

17. Fill in the gaps:

Start-ups are founded either by =~ 1  who have great ideas or by 2 who combine
ideas with finance.

a. gifted innovator

b. serial entrepreneurs

18. There are a lot of situations which are stressful for us:
BriGepute oauH UM HECKOJIBKO OTBETOB:

a. being stuck in a traffic jam

b. playing sport games

c. having a bath

d. going to the dentist

e. flying

f. changing the counties

g. finding the place to park

h. reading

19. Where can we find food in London?
BriOepure o1H OTBET:

a. better

b. gooder

c. the best

d. goodest

20. Stress levels in recent years.

Bri6epute oguH OTBET:

a. increased

b. have increased

21. What usually influences the choice of an entertainment activity is:

BriOepuTe 0JTUH WM HECKOJIBKO OTBETOB:

a. age/gender of guests

b. entertainment budget

c. guests' aspirations, habits, interests, hobbies
d. cultural peculiarities
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e. gift giving

f. small talks

g. guests' position, status
h. misunderstandings

22. Zirkon 1 good profits whenit 2 its new digital camera in 2010.

BriGepuTe OMH WM HECKOIBKO OTBETOB:
a. was introducing

b. made

c. introduced

d. was making

23..When the cars be recalled?
Bribepure oquH OTBET:

a. does

b. have to

c. must

24. Choose the wrong alternative:

If the company is active in the local community, it
Bri6epute ouH OTBET:

a. will benefit from the long-term gains

b. would benefit from the long-tern gains.

c. benefited from the long-term gains.

25. If companies ..... loopholes they behave unethically.
Bri6epute oauH OTBET:

a. use

b. used

c. will use

26. Four Ps are : , , ) .
Bribepurte 0fH WM HECKOIBKO OTBETOB:
a. price

b. performance

c. product

d. place

. promotion

f. person

g. purpose

h. profit

27. What time them tonight?
BriOepure ouH OTBET:

a. you see

b. are you seeing

c. do you see

28. The most common purpose of successful marketing is
BriOepure oiH OTBET:

a. extending product range

b. customer orientation

11



c. company's profit

29. you go to the fair last week?
Bribepure ouH OTBET:

a. Were

b. Did

c. Was

d. Do

30. Businessmen should consider advantages and disadvantages of all types of ownership before
they .

Bribepure ouH OTBET:

a. would start

b. will start a new business

c. start a new business

HToroBplii KOHTPOJIBHBIA TeCcT JJf TMPOBEAEeHUs] WUTOrOBOW MPOMEKYTOUYHOM
aTTecTAlMu AJ1s O4HOH (POPMBI 00yUeHHS:

1. The party that provides goods and services may be referred to as:
BribepuTe 01MH WM HECKOIBKO OTBETOB:
a. client

b. distributor

c. seller

d. consumer

e. supplier

f. wholesaler

g. buyer

h. customer

1. retail

2. People trade two major categories of things:

a particular type of help or work, which is provided by a business to customers, but not one
which involves producing goods is ------- ,

tangible things, which are produced in order to be sold are ------- )

a. service

b. goods

3. In terms of trade, B2G stands for:
Bribepute oquH OTBET:

a. business to government

b. being too good

c. bargain two goals

d. buying two goods

4. If we look at who is involved in selling, we can distinguish:

a. - when companies bid for government contracts;

b. - when the buyer and seller are doing business together rather than the seller is trying to fill
the buyer's needs;

c. - when the seller is more oriented on meeting the buyer's needs.

1)B2G  2) deals selling to wide audience  3)B2B sales
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5. Choose the phrase with the modal verb that has similar meaning to the words in italics:
Specialists are predicting that oil price is likely to continue its downturn.

Bribepure oauH OTBET :

a. should

b. have to

c. need to

d. Must

6. Match each sentence to the meaning expressed by the modal verb in italics.

a) You don't have to cut the budget.

b) Our company should dispatch the goods as soon as possible.

¢) You mustn't show how far you are ready to negotiate from the very beginning.
1) absence of necessity

2) advice

3) prohibition

7. The balance between the time at work and the time spended at home is called the time
balance.

Bribepure oauH OTBET :

a. BepHo

b. Hesepno

8. Import is the activity of bringing out goods to other countries
BriGepute oquH OTBET :

a. Bepno

b. Hesepho

9. When you start up a company the problem of raising finances for your business is not
important.

Bri6epute ouH OTBET :

a. Bepno

b. Hesepho

10. Younger people tend to buy goods online because it's cheap and convenient.
BriOepure o1H OTBET:

a. BepHo

b. Heepho

11. The activity of goods and services within or between countries.
taking

bringing

selling

sending

exchanging

buying

12. The party that provides goods and services maybe referred to as:
Bribepure o1H WM HECKOIBKO OTBETOB:

a. consumer

b. seller

c. retailer



d. distributor
e. buyer

f. supplier

g. wholesaler
h. customer
1. client

13. We [[1]] connect with you about job interview. It is possible.
BriGepute oquH OTBET:

a. can not

b. can

c. ought to

14. The party that consumes goods and services maybe referred to as:
Bribepure 01H WM HECKOJIBKO OTBETOB:
a. retailer

b. distributor

c. seller

d. consumer

e. buyer

f. client

g. customer

h. supplier

i. wholesaler

15. Great Idea is a that you have about how to do something or how to deal with
something.

BriGepure oMH MM HECKOJIBKO OTBETOB:

a. thought

b. mind

c. business

d. device

e. believe

16. Put in the write word into the write place:

Stressis 1~ feelingof 2 that3  you from 4
a. worry

b. relax

c. prevent

d. continuous

17. They always stay at the [[1]] hotel in London.
Bri6epute o uH OTBET :

a. expensive

b. expensivest

c. most expensive

d. more expensive

18. We [[1]] connect with you about job interview. It is possible.
BriOepure o1H OTBET:

a. can not

b. mustn’t



c. ought to
d. can

19. He [[1]] as a stress counselor since 1999.
BriGepute oquH OTBET:

a. worked

b. has been working

20. Vodafone [[1]] good profits when it introduced its new Pay As You Talk service.
Bribepure ouH OTBET:

a. was made

b. was making

c. made

21. We [[1]] to patent our new drug but our main competitor [[2]] basically the same product.
Bribepure o1H WM HECKOJIBKO OTBETOB:

a. planned

b. were planning

c. was selling

d. sold

22. The train to Manchester (leave) at 5 o'clock.
BriGepute oquH OTBET:

a. leaves

b. is leaving

23.1 (have to) speak to Doug urgently but he (not /
answer) his phone.

Bri6epute ouH OTBET:

a. have to; 's not answering

b. have to; doesn't answer

24.1 Mrs. Williams is an excellent line manager.
BriOepure o1H OTBET:

a. believe

b. believing

c. am believing

25. To satisfy customers marketers can get information from clients in different ways. How
can marketers get information from the clients?

Bribepure o1H WM HECKOIBKO OTBETOB:

a. the Internet

b. survey

26. The product launch was preceded by the aggressive advertising campaign that ....three
months earlier

Bri6epute ouH OTBET:

a. started

b. had started

c. was started

27. What [[1]] market niche mean?
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BriGepute oquH OTBET:

a. did

b. is

c. does

28. Is it correct that 4Ps stand for "product", "price", "promotion" and "place"?
BriGepute oquH OTBET:

a. Bepno

b. Hesepno

TecT HTOrOBOM aTTECTAIIHU

1. The party that provides goods and services may be referred to as:
Br10epuTe 0IMH HITH HECKOJIBKO OTBETOB:
a. client

b. distributor

c. seller

d. consumer

e. supplier

f. wholesaler

g. buyer

h. customer

1. retail

2. People trade two major categories of things:

a particular type of help or work, which is provided by a business to customers, but not one
which involves producing goods is ------- ,

tangible things, which are produced in order to be sold are ------- .

a. service

b. goods

3. In terms of trade, B2G stands for:
BriGepute oiH OTBET:

a. business to government

b. being too good

c. bargain two goals

d. buying two goods

4. If we look at who is involved in selling, we can distinguish:

a. - when companies bid for government contracts;

b. - when the buyer and seller are doing business together rather than the seller is trying to fill
the buyer's needs;

c. - when the seller is more oriented on meeting the buyer's needs.

1)B2G  2) deals selling to wide audience  3)B2B sales

5. Choose the phrase with the modal verb that has similar meaning to the words in italics:
Specialists are predicting that oil price is likely to continue its downturn.

Br16epute ouH OTBET :

a. should

b. have to

c. need to
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d. Must

6. Match each sentence to the meaning expressed by the modal verb in italics.

a) You don't have to cut the budget.

b) Our company should dispatch the goods as soon as possible.

c¢) You mustn't show how far you are ready to negotiate from the very beginning.
1) absence of necessity

2) advice

3) prohibition

7. The balance between the time at work and the time spended at home is called the time
balance.

BriGepute oquH OTBET :

a. BepHo

b. Hesepno

8. Import is the activity of bringing out goods to other countries
Bribepure oauH OTBET :

a. BepHo

b. Hesepno

9. When you start up a company the problem of raising finances for your business is not
important.

BriGepure oauH OTBET :

a. BepHo

b. Heepho

10. Younger people tend to buy goods online because it's cheap and convenient.
Bri6epute ouH OTBET:

a. BepHo

b. Hesepho

11. The activity of goods and services within or between countries.
taking

bringing

selling

sending

exchanging

buying

12. The party that provides goods and services maybe referred to as:
BriOepute 01H WM HECKOJIBKO OTBETOB:
a. consumer

b. seller

c. retailer

d. distributor

e. buyer

f. supplier

g. wholesaler

h. customer

1. client



13. We [[1]] connect with you about job interview. It is possible.
Bribepure ouH OTBET:

a. can not

b. can

c. ought to

14. The party that consumes goods and services maybe referred to as:
Bribepure o1H WM HECKOJIBKO OTBETOB:
a. retailer

b. distributor

c. seller

d. consumer

e. buyer

f. client

g. customer

h. supplier

1. wholesaler

15. Great Idea is a that you have about how to do something or how to deal with
something.

BriOepure o1H WM HECKOJIBKO OTBETOB:

a. thought

b. mind

c. business

d. device

e. believe

16. Put in the write word into the write place:

Stressis 1 feelingof 2 that3  you from 4
a. worry

b. relax

c. prevent

d. continuous

17. They always stay at the [[1]] hotel in London.
BriOepure oauH OTBET :

a. expensive

b. expensivest

c. most expensive

d. more expensive

18. We [[1]] connect with you about job interview. It is possible.
Bri6epute ouH OTBET:

a. can not

b. mustn’t

c. ought to

d. can

19. He [[1]] as a stress counselor since 1999.
BriOepure o1H OTBET:

a. worked

b. has been working



20. Vodafone [[1]] good profits when it introduced its new Pay As You Talk service.
BriGepute oquH OTBET:

a. was made

b. was making

c. made

21. We [[1]] to patent our new drug but our main competitor [[2]] basically the same product.
BriOepure 01H WM HECKOJIBKO OTBETOB:

a. planned

b. were planning

c. was selling
d. sold

22. The train to Manchester (leave) at 5 o'clock.
Bribepure ouH OTBET:

a. leaves

b. is leaving

23.1 (have to) speak to Doug urgently but he (not /
answer) his phone.

Bribepure ouH OTBET:

a. have to; 's not answering

b. have to; doesn't answer

24.1 Mrs. Williams is an excellent line manager.
Bribepute ouH OTBET:

a. believe

b. believing

c. am believing

25. To satisty customers marketers can get information from clients in different ways. How
can marketers get information from the clients?

BriGepure oMH M HECKOJIBKO OTBETOB:

a. the Internet

b. survey

26. The product launch was preceded by the aggressive advertising campaign that ....three
months earlier

BriGepure oauH OTBeT:

a. started

b. had started

c. was started

27. What [[1]] market niche mean?

BriOepure o1H OTBET:

a. did

b. is

c. does

28. Is it correct that 4Ps stand for "product", "price", "promotion" and "place"?
BriOepure o1H OTBET:
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a. BepHo
b. Hesepho

5.3.2. I1oaAroTOBJIEHHOE MOHOJIOTNYeCKO€e BLICKA3LIBAHHE
TPCGOBaHI/ISI K HOI[I‘OTOBJICHHOMy MOHOJIOI‘I/I‘-IGCKOMY BBICKA3bIBAHHUIO HpI/IBGIIeHI:I B
MPUIIOKEHUU 2.

1 cemectp

1. Speak on the topic “Careers”.

2. Speak on the topic “Companies”.

3. Speak on the topic “Selling”.

2 cemecTp

4. Speak on the topic “Marketing”.

5. Speak on the topic “Brand management”.
6. Speak on the topic “Travel and culture”.
3 cemecTp

7. Speak on the topic “Change”.

8. Speak on the topic “Company structure”.
9. Speak on the topic “Advertising”.

4 cemecTp

10. Speak on the topic “Culture”.

11.  Speak on the topic “Human resources”.

12. Speak on the topic “Ethics”.

5.4. Kputepnu oueHuBaHus pe3y/IbTaTOB 00y4eHHS MO AUCHUIIIMHE:

3HaHUs, yMEHUS U HABBIKK 00YYaroIuXcs MPH MPOMEKYTOYHOM KOHTpoJie B (hopMe 3adera
OIPEACIIAIOTCA OLICHKAMHU:

«3a4TeHoy, eciii 00yJaronuiicsi yCBOUI NMPOTrpaMMHbBIN MaTepHall, TpaMOTHO €r0 H3Jlaraer,
OTBEYAET HA ITOCTABJICHHBIE NIPENIOJABATENIEM JOIIOJIHUTEIBHBIE BOIIPOCHI U BBIIIOJIHAET TECTHI.

«He 3auteHo», ecnum oOydwaromuiics HE OCBOMJ 3HAUUTENBHYIO YacTh MPOTrPAMMHOIO
MaTepHala 1 He CIOCOOEH BBIMOJIHATH TECTHI.

3HaHUA, YMEHHsS M HaBBIKM OOYYAlONIMXCS MPH MPOMEKYTOYHOM KOHTpOJIs B ¢opme
muGepeHIMPOBAHHOTO  3a4eTa  ONPEICISIOTCS  OINCHKAMH  «OTIUYHO»,  «XOPOIIOY»,
«YZIOBIIETBOPUTEIHHOY, «HEYJOBIETBOPUTEIHHOY.

1. «OTnuyHO» — 00yUaroImUiics TIIyOOKO U MPOYHO YCBOMIJ BECh MPOTPAMMHBIN MaTepHall,
WCYEPIBIBAIONIE, TOCIEN0BaTeIbHO, TPAaMOTHO U JIOTHYECKH CTPOHMHO €ro u3jaraer, He
3aTPYJHSETCS C OTBETOM MPH BUJAOM3MEHEHWH 3aJlaHus, CBOOOJHO CIpaBIAETCS C 3aJadyaMu U
NPAKTHUYECKUMH  3aJlaHUsIMH, TPAaBUIBHO  OOOCHOBBIBAET NPUHATHIE  PEHICHHUS, yMEeT
CaMOCTOATENIbHO 0000IaTh M M3JIaraTh MaTepHal, He TOIyCKas OMIMOOK.

2. «Xopomio» — oOyyaroluiicss TBepJ0 3HAET MPOrPaMMHBIM MaTepual, TpaMOTHO U IO
CYILIECTBY M3J1araeT €ro, He JOMYCKAaeT CYLIECTBEHHBIX HETOYHOCTE B OTBETE Ha BOIIPOC, MOXKET
MPaBUJIBHO TPUMEHATH TEOPETUYECKUE TOJIOKEHUS M BIIAJeeT HEOOXOJUMBIMU YMEHUSMU U
HABBIKAMH TPU BBITTOJTHEHUH MPAKTUYCCKUX 3aJaHUN.

3. «YIOBIETBOPUTENHHO» — OOYYarOMIUNCA YCBOWJ TOJBKO OCHOBHOWM Marepual, HO He
3HAET OTJENBHBIX JETalled, MOMyCKaeT HETOYHOCTH, HEJOCTATOYHO IMPaBWIBHBIE (OPMYIUPOBKH,
HapylIaeT TMOCJIeJOBaTeIbHOCTh B M3JIOKEHHHM TMPOTPAMMHOIO MaTepuaia ¥  HCHBITHIBAET
3aTPyHEHUS B BBITTOJIHEHUH MPAKTUYCCKUX 3aJaHUN.

4. «HeynoBieTBOopUTEeNbHO» — OOy4YalOIIUICS HE 3HAET 3HAUMUTEIbHOW 4YacTH
MPOrPaMMHOTO MaTepuala, IOIMyCKAaeT CYIIECTBEHHBIC OIMMOKH, ¢ OOJBIIUMHU 3aTpyIHCHUSIMU
BBITIOJIHSET MPAKTUYECKUE 3aaHUS, 3aJaUH.
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6. YYEBHO-METOANMYECKOE U HWH®OPMAIIMOHHOE OBECIIEYEHHE
JANCHHUIIJINHBI

[Ipyn moAroTroBKe K 3aHATHSM W JJIS BBINIOJHEHUS WHIUBUAYAIbHBIX 3aJaHUN CIEIyeT
UCIIOJIb30BaTh PEKOMEHIyeMble HCTOYHHKHM JIUTEpATypbl MO JAHHOMY Kypcy, B TOM 4YHCIIE
HOPMATHBHBIE JOKYMEHTHIL. [Ipy MOATOTOBKE K 3aHATHSIM CJEIYET BOCIOJIb30BATHCS HE TOJBKO
y4eOHUKaMU U y4eOHBIMU MOCOOUSIMH, NMPUBEACHHBIMU B CIUCKE OCHOBHOM M JTOTIOJHUTEIBHOM
PEKOMEHIyeMOH JINTepaTypbl, HO TAKXKE MEPUOANUECKUMU U3TaHUSIMU.

6.1. OcHoBHas tUTEpaTypa

1. MexoBa, M. B. lHocTpaHHBIN SA3bIK (QHTJIMUCKUH SI3BIK) : MPAKTHKYM JIJISI CTYJICHTOB 1-
ro, 2-ro KypcoB Ui BCeX HaIpaBJICHUN MOATOTOBKH OakanaBpuaTa U cneuuanurera KemI'MIK / M.
B. MexoBa. — KemepoBo : KeMepoBCKHil TOCYy TapCTBEHHBIA MHCTUTYT KyJIbTypbl, 2017. — 212 c.
— ISBN 978-5-8154-0369-7. — TekcT : 31eKTpOHHBIN // DIeKTpoHHO-0MOaroTeuHas cuctema [PR
BOOKS : [caiit]. — URL: https://www.iprbookshop.ru/66344.html

6.2. lonotHUTEILHAS JTUTEPATypPa

1. IlpodeccnonanbHbIii WHOCTPAHHBIA S3bIK (aHrmiickui). B 2 wactax. U.2 : yueOGHOe
nocobue / cocraButenu . A. Teppe, U. A. Matseenko, T. B. Kopotuenko. — Tomck : Tomckuii
noauTexHuyeckui ynusepcutet, 2019. — 210 ¢. — ISBN 978-5-4387-0861-2 (u.2), 978-5-4387-
0859-9. — Texkcr : anekTpoHHBIN // DekTpoHHO-O0nbOanoTeunas cuctema IPR BOOKS : [caiit]. —
URL: https://www.iprbookshop.ru/106171.html

2. VYkpamnen, WM. A. WHocTpaHHBIM s3BIK (QHVIMHCKWKA) B MPOQECCHOHAIBHON

nesTenbHOCTH: yueObHoe nocodue / M. A. Ykpannen. — MockBa : Poccuiickuii rocy1apcTBeHHBIN
yHuBepcuteT npaBocyaus, 2019. — 40 ¢. — ISBN 978-5-93916-769-7. — TekcT : 2neKTpOHHBIH //
DNeKTPOHHO-O0UOINOTeYHAs cucrema IPR BOOKS : [caiiT]. — URL:

https://www.iprbookshop.ru/94181.html

7. HEPEYEHb PECYPCOB MHO®PMAIIMOHHO-TEJIEKOMMYHUKAIIMOHHOM
CETH <UHTEPHET», HEOBXOANUMBIX /JIJIs1 OCBOEHUA JUCHHUITJIMHBI
http://www.consultant.ru/ — CripaBouHo-npaBoBas cucrema Koncynprantllntoc
http://www.knigafund.ru/ — 3bC «Kuura®onm
http://www.cbr.ru/ — Odunmansusiii caiir LIb PD
www.expert.ru — OpunmanbHeIi caT )KypHaIa « IKCIepT»
http://nacfin.ru/ — HanmonansHoe areHTcTBO (hrHaHCOBBIX HccinenoBanuii (HA®U) paznen
«AHaINTHKA
www.edu.ru — Poccuiickuit o0pa3oBaTenbHbIi MOpTaI
www.iet.ru — MHCTUTYT SKOHOMHUKH ITEPEXOHOTO TIepHo/Ia
http://www.gks.ru — Odunnansasiii caift Pocctata

8. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE JUCHUIIJINHBI

OOyuatomuecss 00ecCTeUMBAIOTCA  JOMOJIHUTENbHBIM — Pa3aTOYHbIM  MaTepualoM K
IIPAKTUYECKUM 3aHATHSIM B BUAE: METOAMUYECKHMX PEKOMEHIAIMM K 3ajadyaM M KelcaM; MaKeTOB
AQHATUTHYECKUX Ta0IuI, TpaduKOB, CXEM alNTOPUTMOB YIIPABICHUECKOTO Tporecca Ha
IPENIPUATHH; CTATEH 110 aHAJIN3Y YNIPABICHUYECKUX PELICHUM.

[IpakTryeckue 3aHATHS:

a. pabouee MecTO npenojaBaTes (CTOJ, CTyJ), OCHAILIEHHOE KOMIIBIOTEPOM C JIOCTYIIOM B
JOKAJIbHYIO KOpropatuBHyr0 ceTb MBUM u HMHTEpHET, MOAKIIOYEHHOE K MYJbTUMEIUHHOMY
IPOEKTOpPY WIM TEJIEBU3UOHHON IIAHEIW, C YCTAaHOBJICHHBIM CIIELMAIBHBIM IPOTPAMMHBIM
oOecrneueHneM i JocTyna K EnquHol anekTpoHHON oOpa3oBarensHoi cpene MHcTHTyTA.

b. gocka ayauTopHas AJi1 HamUcaHus (omMacTepom,
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c. paboune MecTa 00ydarImuxcs (CTOJIBI Ay TUTOPHBIC, CTYJIbsI Ay IUTOPHBIE), OCHAIIICHHBIE
KOMIIBIOTEPAMU € JOCTYIIOM B JIOKaJIBbHYIO KOpPHOparuBHYyI0 cetb MDBW u wuHTEpHET, C
YCTAaHOBJIEHHBIM CIIELUAlbHBIM IPOTPAMMHBIM oOOecriedeHueM s jgoctyna k EnunHoit
3JIEKTPOHHOM 0Opa3oBarenabHOU cpene MHcTuryTa.
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[Tpunoxenue 1
MeToauueckne yKazaHusi K MPAKTUYECKUM 3aHATUIM
[lenb BBIMOTHEHHUS MPAKTUYECKUX 3aJaHUid 1O aucHUIuiMHe «MHOCTpaHHBIN SI3BIK» —
npruoOpeTeHne MPaKTUYECKUX HABBIKOB YCTHON M MUCHbMEHHON peyH.
BrimonHenne mnpakTHUeCKMX 3aJaHuid TpeOyeT OT oOydYaromierocs mpeaBapuTeIbHOTO
U3yueHHs yueOHOH M HayYHOH JINTepaTypsl U MPOYUX HH(POPMAITMOHHBIX HCTOYHUKOB, B TOM YHCIIE
MEePUOINYECKUX U3TaHuil U1 ITHTepHET — pecypcoB.

[lepedyeHb TeM NPAKTUYECKUX 3aHITHI MPEJCTABICH B HUKEITPUBEICHHOM TaOIHUIIE.

Ha3zBanue TemMbl yueOHOM AMCHUIUINHBI IlepedeHb TEM NPAKTUYECKUX 3aHATUN
Careers Careers
Companies Companies
Selling Selling
Marketing Marketing
Brands Brands

Travel and culture

Travel and culture

Change

Change

Company structure

Company structure

Advertising

Advertising

Cultures

Cultures

Human Resources

Human Resources

Ethics

Ethics

Kypc «HocTpaHHbIf s3bIK» NpeaHa3HaueH i ydamuxcs | u Il xypcoB ouHoit dhopmbl
00yueHHsI, UMEIOIUX 0a30BYI0 MOATOTOBKY B 00bEMe Kypca CpeaHEN IIKOJbI.

OCHOBHOH 1ENbI0 Kypca SBJISIETCA 3aKpPEIJICHHWE W PaclIMpeHHWe 3HAaHWW W HaBBIKOB B
00JIaCTH aHTJIMICKOTrO s3bIKa M JajlbHEHIIee NPHOOpeTeHHE 3HAHWNW W HABBIKOB IO OCHOBaM
npoQeCCUOHATLHON KOMMYHHKaMU. [10 OKOHYaHUH U3yUYeHHs Kypca 00yJaroIuecs J0JKHbI ObITh
MOJArOTOBJIEHBI K JaJbHEMIIEMY COBEpIICHCTBOBAHUIO AHIVIMMCKOrO s3bIKa B Kypce «JlemoBoit
MHOCTPaHHbIN SI3bIK (OM3HEc-aHTIMICKui)» nns Oosiee TyOOKOro, y3KOCHEIHMATU3UPOBAHHOIO
npo¢eCcCHOHATBHOIO OOIIEHHSI B YCTHOW M MUCbMEHHOM (opMax.

Kypc coctout wu3 TeopeTrmueckod M MpaKTUUYECKOW dacTed, pasfeneH Ha 12 Tew,
OXBaTBIBAIOIIMX OCHOBHBIE aclEeKThl COBpeMeHHOoro ousHeca. Kaxias Tema npezacrasieHa B Buje 4
snemeHToB DYMK: KOHTEHT, rioccapuid, TecTbl 3agaHus (IO JBa JOMOJHUTEIBHBIX TEKCTa Ha
Kaxayto remy). [Ipu paboTe Haa JaHHBIMU 3JIEMEHTaMU HEOOXOMMO YUUTHIBATh CIEIYIOLIee:

1. KonrtenTt mnpezacraBiser coboil 0a30ByH0 TEOPETHUYECKYI0 4YacTh Kypca U COAEPIKUT
(akTHUECKyI0 M JIEKCUKO-IpaMMaTH4ecKylo HH(popMalMio 1o Kaxjaoi teme. [IpencraBieHHBIN
MaTepuan MOAJEKUT pa3dopy € MpenojaBareieM, OJHAKO O0ydarollMMCsS PEKOMEHIYeTcs B
IIPOLIECCE U3YUYEHUS TEMBI ITIOCTOSHHO CaMOCTOSTENIBHO BO3BPAILATHCS K MPOMIEHHOMY MaTepuairy
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JUISL 3aKpeIUIeHHs TOJYy4YeHHBbIX 3HaHud. Jlng oOserdeHus camoOCTOSTENbHOW paboThl Haj
KOHTEHTOM O0Y4YaroIuMcs MpeaaraeTcs riaoccapuit (cM. nanee).

Jiia Gonee petanbHOU MpopaboOTKU MHGOPMAILIMU PEKOMEHYETCs 3y4aTh KOHTEHT M0 ABYM
OTJIEIbHBIM BOIIPOCAaM, COCTAaBJISIOLIMM KaKIylo TeMy. B Haudane Kypca npeacraBieHbl BOIPOCHI
JUISL TIPOMEXYTOYHOTO KOHTPOJISI W I IPEABAPUTENIBHONM OLICHKH TIOJYyYEHHBIX 3HAHUM.
OxoHuaTenbHasi OLEHKA MOKET OCYIIECTBISATHCS HAa OCHOBE PE3YJIbTATOB BBIIIOJIHEHUS TECTOB,
YCTHOTO OTBETA MO TEME B BHJE MOHOJIOTMYECKOTO M AUAIOIMYECKOTO BBICKA3bIBAaHUM, a TAKKE
BBITIOJIHEHMS 3a/1aHUH, IPECTABICHHBIX B KaX10H TEME.

KoHTeHT nmpencrtaBieH Ha  aHIJIMHACKOM  s3bIKE, 4YTO IIOMOraeT peajln30BaTh
KOMMYHUKATUBHBIN MOJIXO0/ BO BPEMSI 3aHITHH.

2. T'moccapuii mpenctaBisieT COOOW BCIIOMOTATENbHBIA AJIEMEHT M COACPKUT 0a30BYIO
JEKCUKY N0 Kaxaoh Tteme. JId KakIOW JIEKCHYECKOM €IUHMIBI TJIOCCApHS MPEICTABICHO
OOBsICHEHHE Ha AaHTJUHCKOM si3plke M mepeBoi. Jlis CTy/IEeHTOB, HMMEIOLIUX 3HAYUTENBbHYIO
HOJTOTOBKY, pa300p JEKCUKH pPEKOMEHAYeTCS HauuHaThb C OOBACHEHHS W TOJBKO TOTOM
NEepeXOaUTh K IMEpEeBOAY, MEHEE IOATOTOBICHHBIE CTYACHTHI MOIYT IIOJIb30BAaThCSA TOJIBKO
nepeBooM. [Ipumep HUCIONB30BaHUA KaXIOM JIEKCUUYECKOW E€IMHHUIBI B KOHTEKCTE NPHUBEICH
HEIMOCPEICTBEHHO B KOHTEHTE, T.€. IJIOCCAPUM COAEPKUT TOJIBKO T€ JIEKCUYECKUE E€IUHULIBI,
KOTOpBIE UCIIOJIb3YIOTCS B KOHTEHTE.

[IpenogaBaTenb MOKET MCIIONB30BATh TJIOCCAPUH NIl KOHTPOJISL YCBOCHHS 00yYaroIIMMHUCS
HOBOH NMpo(hecCHOHAIBHON JIEKCUKH, a TAKXKE JUIsl IMChbMEHHBIX IIPOBEPOYHBIX PaloT.

3. KoMmnplOTEpHBIE WHTEUIEKTYAJIBHBIE TECThl HMCHOJB3YIOTCS Uil KOHTPOJS YCBOEHUS
IPONJEHHOIO MaTeprala U JOJKHBI BBIMOIHATHCS CTYIEHTAMH CaMOCTOSITENIbHO. TecThl conepkar
BONPOCHI HA OJIMHOYHBIN, MHOXKECTBEHHBIN BHIOOp U Ha comocTasiieHue. [Ipu oTBeTe Ha BOMPOCHI
TECTOB HE PEKOMEHAYETCs M0JIb30BaThCsl CIIpaBOUYHBIMM MarepuanaMu. Ilocie oTBeTa Ha KaXKIblid
BOIIPOC TECTOB  YYalIMICA MOJIy4yaeT KOMMEHTapUM  OTHOCUTENIBHO JIaHHOIO  OTBETA
HEMOCPEACTBEHHO B MPOrpaMMe WM MOXET OOpaTUTHCS 3a NOTMOJTHUTEIbHBIMU Pa3bsICHEHUSIMHU K
IPENoAaBaTeNto, O3TOMY TE€CThl MOTYT OBITh MCIOJIb30BaHbl KaK Ul BHEAYAUTOPHOM, TaK U AJIs
CaMOCTOSITENILHOM ayAUTOPHON paboThl. TecThl MpeIcTaBICHbl Ha aHTJIMICKOM SI3bIKE.

4. 3amaHus colepKaT JIBa PAa3IMYHBIX BUAA PabOTHI OOYYAIOIIMXCS: YCTHBIA - YTCHHE U
nepecka3 TeKCTa C ILENbI0 MPOBEPKHU OOIIEro M JAETaJbHOTO MOHUMAHHS COACPKAHUS M YMEHUS
BBIJIETIUTH JIAaBHYIO MBICIb TEKCTa C Mepefadyell ero KpaTKoro CMbICia; MUCbMEHHBIM — MEpeBoJ
TEKCTa C PYCCKOIO s13bIKa HA AHTJIMMCKUM C LEIBI0 3aKPETUICHHS] U3YUYEHHBIX JEKCUYECKUX €IMHUIL
Y TpaMMaTHYECKUX Mojesiel NaHHOW TeMbl. J[anHble popMBbI pabOThI MO3BOJIAIOT MPETO1aBATEIIO
nepepacnpeseNuTh y4eOHOEe BpeMs, MaKCHMAalbHO HCIONb3ysl CaMOCTOSTENbHYI0 pPadoTy
CTYZCHTOB JUIS TOTO, 9TOOBI O0s1ee AP PEKTHBHO MPOBOANTD Ay TUTOPHBIC 3aHSATHS.

5. IlpeacraBnennsie B DOYMK wMarepuansl coiepkar HeaJalNTUPOBAHHBIE TEKCThI U3
OPUTMHAJIBHBIX AaHIJIOA3BIYHBIX MCTOYHHMKOB, DPACCUMTAHHbIE HAa OOyYaromIMXCs, BIIAJCIOLINX
AQHTTUHCKUM SI3bIKOM Ha YPOBHE BBIIIE CPEIHETO WM MPOJABUHYTOM. /[aHHBIE TEKCTHI MOTYT OBITH
UCIIOJIb30BaHbl /Il JIOMOJIHUTENBHOM paboThl Ha 3aHATHSIX C TNpernojaBaTeiaeM WM s
CaMOCTOSITEJIBHOIO U3y4deHus. MIcnoap30BaHNe TEKCTOB O3BOJISIET, C OJHOM CTOPOHBI, 3HAYUTEIBHO
000TaTHTh CIIOBApHBIN 3aIlac 3a CYET COBPEMEHHOM OOIIEA3bIKOBOM U MPO(ECCHOHATFHON JIEKCHUKH,
a C Ipyroi CTOPOHBI, pACIIUPATH KPYro30p U OTCIEKUBATH TEKYIIHE TEHACHIIMN B 3JKOHOMHUYECKOU
00JacTH, 4TO SABJISETCS OCHOBOM MOATOTOBKH CIIELIMAIMCTOB BHICOKOTO YpOBHS. PasnuyHast creneHb
CJIIOHOCTH TEKCTOB TMO3BOJIAET OOYYaIOIIUMCS C Pa3HbIM YpPOBHEM MOATOTOBKH BBITIOIHATH
3a/laHusl, COOTBETCTBYIOIIME MX CHOCOOHOCTSAM. PaboTa Haj TekcTamu TpeOyeT OT o0yuarommxcs
HE3aBHCHUMO OT YPOBHSI MX MOJATOTOBKH YMEHHUS pabOTaTh CO CIOBApPEM.

JInisl TIOTHOIIGHHOTO W3YYEHUS KaKIOW TEeMbl W TOBBIEHHUS S((EKTUBHOCTH 3aHATUH
PEKOMEH/IyeTCsl pacCMaTpUBaTh MO KaX10U TeMe Bce nemMeHThl DY MK.
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TpeOGoBanus Kk 0popMIICHHIO 0TYETA IO MPAKTHYECKOM padoTe.

Otuer pAOWKEH OBITH BBHIMOJHEH B MAIIMHOMUCHOM BapHaHTE B COOTBETCTBHH C
HOPMAaTUBHBIMH  TpeOOBaHUSIMU K  OQOPMIICHHIO  HAy4YHO-HCCIIEOBATEIBCKUX  OTYETOB.
Pexomennyemsblii 06beM paboTsl — 5-15 medatHbix JuctoB. Crioco0 odopmienus: 12-14 kerib,
Times New Roman. Cnaua — nmedaTHbIN BapuaHT Ha JucTax ¢popmara A4 ¢ OTHON CTOPOHBI.

OTueT O BBHIMOJIHEHUH CaMOCTOATENBHOM PabOThl MPEACTaBIsETCS 00YJaromuMCs B CPOK,
CTPOTO COOTBETCTBYIOUIMI KajeHAapHOMY rpaduky y4eOHOTo mpolecca JaHHOW IUCHUIUIMHBL. B
NEPUOJ dK3aMEHAIIMOHHOM CECCUU OTYET Ha MPOBEPKY HE PUHUMAETCS.

[Ipu BO3BpaTe MPOBEPEHHOM, HO HE 3aYTCHHOM PabOTHI OOYYAIONIUICS IOJKEH BHECTH
UCTIPABJICHUSI B COOTBETCTBHH C 3aMEUaHUSIMH INPETOAaBaTeNs U Nepeaars padoTy Ha MOBTOPHYIO
npoBepky. [Ipu oTnpaBke paGOThl Ha MOBTOPHYIO MPOBEPKY 00S3aTEIBHO MPEACTABIATH padOTy C
yKa3aHHBIMH B IEPBBI pa3 3aMeUaHUSIMU.

Otuethl, mnpeAcTaBleHHbIE 0Oe3 COOMIOACHUS YKa3aHHBIX NIPaBWJ, Ha IMPOBEPKY HE
MPUHUMAIOTCS.
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[Tpunoxenue 2
MeToanuyeckne yKa3aHus K CAMOCTOSATEILHOM padoTe 00y4aromuxcs
Ilens caMocTosITENBHOW pabOTHl O AucHHUIUIMHE «MHOCTpaHHBIA SI3bIK» — 3aKpENUTh
TCOPCTUUCCKHUC 3HAHNA U MPAKTUYCCKNUC HABBIKU B O6HaCTI/I AHTIJIMUCKOIO SI3BIKA.
CamocTodaTenbpHas paboTa MpeAnoiaraeT MOArOTOBKY MOHOJIOTMYECKOTO BBICKA3bIBaHUS;
pa3paboOTKy U pelieHre 3a7auu; MOUCK HHPOPMAITIH TI0 TeME; TBOPUYECKOE 3aJaHue; MOATOTOBKY K
TECTHUPOBAHHUIO.

[lepeueHp TeM JIsl CAMOCTOATEIBHON PaOOTHI MPECTABICH B HUKENPUBEICHHON TabuIIe.

HazBanue TeMbl yueOHOM TUCIUTUTMHBI IlepeyeHb caMOCTOSATENILHON PabOTHI

Careers [ToaroroBka K MOHOJIOTY M O€celie ¢ TPernoiaBaTesieM
Companies [ToaroroBka K MOHOJIOTY | O€cejie ¢ TpernoaaBaTeIeM
Selling [TonroToBka K MOHOJIOTY M Oecefie ¢ penoaBareaeM
Marketing [ToaroroBka k MOHOJIOTY U Oeceie ¢ TpernoaaBaTeIeM
Brands [ToaroroBka K MOHOJIOTY M O€ceie ¢ IpernoiaBaTesieM

Travel and culture

[ToaroroBka K MOHOJIOTY M O€ceie ¢ perno/iaBaTesieM

Change

[ToaroroBka Kk MOHOJIOTY U G€ce/ie ¢ PENoiaBaTeIeM

Company structure

HOI[FOTOBKa K MOHOJIOTY U GGCGI[G C IIpCIrogaBaTciicM

Advertising

IToaroroska k MOHOJIOTY U 6GCC,I[6 C IIperogaBaTeciiceM

Cultures

[ToaroroBka K MOHOJIOTY M O€ceie ¢ pernoiaBaTesieM

Human Resources

[ToaroroBka Kk MOHOJIOTY U O€ceie ¢ IPEenoiaBaTeaeM

Ethics

HOI[FOTOBKa K MOHOJIOTY U GGCGI[G C IIpCrogaBaTciicM

TpeGoBanus kK 0pOPMJICHUIO OTYETA MO CAMOCTOSATEJILHOI padoTe
[InceMeHHBINM OTYET
OTuer pAOMKEH OBITH BBHINOJHEH B MAIIMHOMMCHOM BapHaHTE B COOTBETCTBUM C
HOPMATUBHBIMH  TpeOOBaHMSIMH K  O(GOpPMIICHHIO  HAyYHO-HCCIIEIOBATEIBCKUX  OTYETOB.
Pexomennyemslii 00bemM paboTsl — 5-15 medatHsix JuctoB. Crioco0d odopmienus: 12-14 keris,
Times New Roman. Cnada — Ie4aTHBIM BapHaHT Ha tucTax popmara A4 ¢ OJHON CTOPOHEI.

VYcTHbI OTYET

YcTHOE BBICKA3bIBAaHUE JIOJDKHO OBITh TpaMMaTH4eCKH M (HOHETHUECKH KOPPEKTHBIM,
JIOTUYHBIM, PACKPBIBAIOIINM MTOCTABICHHYIO TEMY M PEIAOIIUM 0003HAYCHHBIEC 3aa4H.

O0beM YCTHOTO MOATOTOBJICHHOTO MOHOJIOTMYECKOTO BBICKA3bIBAHUSA JOJKEH OBITh HE
MeHee 25 TpesIoKeHUN U cofepkaTh He MeHee 15 eauHuIiy HoBo# jekcuku. OObeM MOATOTOBKU
MIPOYUX YCTHBIX OTYETOB — B 3aBUCUMOCTH OT UCXOJHOIO 3aJaHMUS.

Bo Bpemsi mpeseHTanmMuM oT4yeTa pasperiacTcs MOJIb30BAaThCA IUIAHOM, COAEpIKalmMm 3-5
KOPOTKHUX HA3bIBHBIX MPEAJIOKEHUH.
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O0paszer; opopmiieHHsI THTYJIBHOIO JIMCTa OTYeTa npuBeieH B IIpmiiokeHun 4 HacTOsIUX
METOANYECKUX YKA3aHUN.

OTueT O BBINOJIHEHUU CaMOCTOSATEIBHOW paboThl NpEACTaBIseTCs OOydarolIMMcs B CPOK,
CTPOrO COOTBETCTBYIOUIMH KalleHAapHOMY rpaduky yueOHOro mpoiiecca JaHHOW TUCIMIUIMHBEL. B
NEPHUOJ DK3aMEHAILIMOHHOM CECCUU OTYET Ha MPOBEPKY HE IPUHUMAETCSL.

[Ipu BO3BpaTe MNPOBEPEHHOW, HO HE 3aYTCHHOM pabOTHl OOYYArOIIMICS JOJDKEH BHECTH
UCIIPABJIEHUS] B COOTBETCTBHM C 3aMEYaHUSAMH INPENOAABATENs U NepeaaTs padoTy Ha MOBTOPHYIO
npoBepky. [Ipu oTnpaBke paboThl Ha OBTOPHYIO MPOBEPKY 00SA3aTENBHO MPEICTABIATh PaboOTy ¢
YKa3aHHBIMH B IIEPBBIN pa3 3aMEUaHUSIMU.

OTtueTsl, mpencTaBleHHbIE 0€3 COONIOACHMA YKa3aHHbIX TPaBWJ, Ha TMPOBEPKY HE
IIPUHAMAOTCH.
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